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CHAIRMAN’S

INTRODUCTION
I am very conscious of the fact that we are releasing this edition of Forecast, that focuses largely on
domestic tourism, at a time when most people in the industry are concerned about the effect of
economic instability in a number of Asian countries on Australian visitor arrivals.

We are all aware of the substantial economic difficulties that our Asian inbound tourism markets
now face. There have been large devaluations in currencies, particularly in South-east Asia, and large
losses on stockmarkets, both of which have reduced the capacity for residents in those countries to
travel abroad.

Late last year the Tourism Forecasting Council (TFC) released an interim report on the possible
effects of the Asian monetary crisis on inbound tourism to Australia. The report, Short, Sharp Shock
or Lower Growth Outlook?, presented three possible scenarios for inbound tourism based on a range of
different factors coming into play.

Under each scenario, including the most pessimistic, inbound tourism to Australia is forecast to
continue to grow over the next decade albeit at a slower rate than we have experienced in recent
years.

The TFC is continuing to review its estimates of visitor numbers from Asian markets and to track
their economic changes. As the situation in Asia is still volatile, the TFC has produced a short-term
forecast of inbound arrivals for 1998 and 1999. We will make a full report of our assessment of the
impacts on international visitor arrivals in our next edition, due in June 1998.

However, while it is important to keep these problems  in perspective, we need to remember that 75
per cent of the Australian tourism industry is driven by domestic, not international, demand.

It is, therefore, timely to release the TFC’s latest forecasts of domestic tourism. The difficulties being
experienced in some of our Asian markets serve to remind us of the need to cultivate domestic tourism. 

As we explain in this issue, the TFC expects slow but steady growth in domestic tourism, which will
provide the bulk of the industry’s demand for the foreseeable future. An article on accommodation
reports that occupancy rates have eased slightly, but still remain at historically high levels, indicating
the basic soundness of our industry.

It is heartening to note the continuing and growing recognition within Government of the economic
significance of the tourism industry and similarly the Government’s decision to create an Australian
Tourism Satellite Account. This is a concrete manifestation of the Government’s commitment to the
tourism industry. An article in this edition of Forecast explains the value of the Tourism Satellite
Account in measuring the significance of tourism in the national economy.

The Olympic Games is also an issue critical to the tourism industry. As well as attracting thousands
of additional visitors, they provide an unparalleled opportunity for us to showcase Australia’s tourism
attractions to a global audience. The TFC has commissioned a consultancy study to investigate the
tourism impact of the 2000 Games. In this edition, we report on progress with the design of this study
and highlight some of the experiences from previous Olympic Games.

Overseas destinations, particularly in the Asia-Pacific region are increasingly competing with
Australian destinations for the Australian holiday dollar. In this issue our article on outbound tourism
forecasts that overseas travel by Australians will grow at 5.4 per cent a year over the next decade. 

The interplay between long-haul domestic and short-haul international tourism is a complex
relationship that deserves further study. The fall in many Asian currencies has added urgency to the
need for us to consider the substitution effect between overseas and domestic destinations for
Australian tourists. I believe that this should be a high priority of the TFC in the near future.

SIR FRANK MOORE, AO
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N E W  F O R E C A S T S  

A T  A  G L A N C E
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I N BOUND  TOUR I SM  1 9 9 8  AND  1 9 9 9

M Visitor arrivals to fall by 4.7 per cent in 1998 before bouncing back to 
grow by 5.9 per cent in 1999. 

DOME S T I C  TOUR I SM  F ROM  1 9 9 6 – 9 7  TO  2 0 0 6 – 0 7

M Total domestic visitor nights (in all accommodation types) to increase by 1.1 
per cent a year, from 251 million to 290 million.

M Holiday nights to increase by 0.3 per cent a year from 103 million to 
108 million.

M VFR nights to increase by 1.1 per cent a year, from 73 million to 87 million.
M Business nights to increase by 4 per cent  a year, from 29 million to 

47 million.
M Domestic visitor nights (in hotels, motels and guest houses) to grow by  1.4 

per cent a year, from 51 million to 62 million.

OUTBOUND  T RAV E L  F ROM  1 9 9 7 – 2 0 0 6

M Short-term resident departures to increase by 5.4 per cent a year, from
2.9 million to 4.6 million.

M Business overseas travel to grow by 8.7 per cent a year to more than 
double over the next 10 years.

M Overseas trips for holidays to grow by 3.8 per cent a year, from 1.4 
million to 1.8 million.

M Outbound travel to visit friends and relatives to grow at 4.1 per cent 
a year, from 0.7 million trips to 1 million.

1 9 9 6 – 9 7  TOUR I SM  A C COMMODAT I ON  R EV I EW

M In the year to September 1997, total supply of rooms grew by 3.8 
per cent to 179 000.

M Takings increased by 5.5 per cent to $3.7 billion.
M National average occupancy rates eased from 58.7 per cent in mid-1996 

to 57.8 per cent. 
M National accommodation stock to expand from 176 000 in June 997 to 

180 000 in early 1998 and 184 000 by the end of 1998.



INBOUND  UPDATE

The economic turbulence currently being experienced in the Asian region will have a

significant effect on Australian tourism, particularly in the next two to three years.

Extensive TFC research has shown that international visitor arrivals to Australia are largely
determined by overseas income levels (GDP), prices (exchange rates), marketing and population
growth. Of these factors, income is the most crucial.

In recent months, there has been a downturn in Asian economic growth prospects as a result of substantial
currency devaluations, large-scale capital losses in equity markets, loss of investor and consumer
confidence, and the tightening of fiscal policies. This is expected to have a significant effect on
overseas income levels and hence Australian tourism, with the next two to three years being
particularly difficult.

To assist tourism businesses to adjust their investment strategies in the light of Asian economic
changes, in November last year the TFC commissioned the National Institute of Economic and Industry
Research (NIEIR) to analyse and assess the possible impact of the Asian financial crisis on economic
growth rates, exchange rates and inflation rates in East Asia.

As it was too early to determine the full effects of the changing economic conditions in Asia with
any certainty, the projections were based on three possible, but not exhaustive, scenarios. NIEIR’s
forecasts were incorporated into the TFC’s forecasting model to develop a range of estimates of
international visitor arrivals over the 10 years to 2006.

The results of the analysis were published in December 1997 as a TFC special report titled Short,
Sharp Shock or Lower Growth Outlook? The Potential Impact of Emerging Economic Difficulties in
Asia on Inbound Tourism to Australia. The report is available on the internet at http://www.tourism.gov.au.

CHANG ING  E CONOM I C  COND I T I ON S

Since the release of the December report, which was based on economic conditions as at 31 October
1997, a number of changes have taken place in Asian economies. Most notably, a number of currencies,
such as the Won and Rupiah, have fallen significantly to levels well below those anticipated, while
others, such as the Yen, have stabilised or shown improvements against the Australian dollar (see
Table 1).



In addition, financial market reforms have been implemented in some countries with the
introduction of International Monetary Fund assistance. Many countries have removed barriers to
foreign investment in an effort to attract overseas finance to assist economic recovery. These changes
have impacted on economic growth outlooks. 

As previously mentioned, economic growth, which determines the income of residents, is the most
important factor in determining arrivals to Australia. Consensus Economics estimates of economic
growth for 1998 (released in late January 1998 and based on a 12 January survey date) are shown in
Table 2.

As Table 2 shows, declines in economic growth are expected for Indonesia, Thailand and Korea.
While the outlook for other Asian countries is less severe, growth will be much slower than residents
have become accustomed to in recent years. This will have a significant effect on consumer
confidence. As a result, discretionary expenditure on items such as travel is likely to be put off or
cancelled.

In addition to these economic constraints, residents of some countries are experiencing social
pressure to curtail expenditure on overseas travel and other imports.

AC TUA L  A RR I V A L S  I N  1 9 9 6  AND  1 9 9 7

Exchange rate movements are now being reflected in visitor arrivals. Data available as of February
1998 (see Table 3) indicate that, while visitor arrivals from some Asian countries experienced
continued growth, others were already showing signs of decline.

In the December quarter 1997, arrivals from Indonesia, Malaysia, Thailand, Korea and Taiwan fell
by 22, 6.5, 44.9, 25.8 and 9.9 per cent respectively compared with the same quarter of the previous
year. Growth in arrivals from China (22.4 per cent), Singapore (8.9 per cent), Japan (1.7 per cent),
North America (1.3 per cent), New Zealand (5.8 per cent) and Europe (8.1 per cent) offset the weaker
performance of these countries, with arrivals increasing by 0.3 per cent overall.

For 1997 as a whole, arrivals grew by just 3.7 per cent compared with the previous year.  This is well
below the double digit arrivals growth experienced in recent years.

As the economic problems in Asia did not begin to surface until the latter half of 1997, growth rates
for 1997 were positively influenced by bookings made before the economic downturn. This effect is
expected to diminish in the next few months. Indeed, travel operators are reporting steep declines in
booking levels for some countries.

NEW  FORECA S T S

On the basis of these changes, many of which were not predicted, and advice from industry operators,
inbound forecasts for 1998 and 1999 have been revised. These revised forecasts, which incorporate
newly available data, are shown in Table 4 and Table 5.*

The forecasts, while based on econometric modelling,
incorporate substantial qualitative adjustments to reflect
bookings information from tourism operators, and other
social and political factors. Among other information, the
model used exchange rates as at 27 January 1998.

The most significant revisions have been made for
Korea and Indonesia. 

As shown in Table 1, the Korean Won depreciated by
66 per cent against the Australian dollar between 31 October 1997 and 27 January 1998. Because Korea
is one of Australia’s most price sensitive markets, this devaluation, which has taken Korea well outside
previous economic assumptions, is expected to have a pronounced effect on visitor arrivals.

Indeed, evidence to date suggests that visitor arrivals are already falling dramatically, with a number
of airlines abandoning routes to Seoul as a result. Korean arrivals to Australia are now expected to fall
considerably between 1997 and 1998 before recovering slightly in 1999.

The Indonesian Rupiah has depreciated even more significantly than the Won with the Indonesian
economy expected to remain weak for the next two years.

Travel bookings from Indonesia are reported to have fallen by as much as 70 per cent in recent
months, with little improvement expected in the near future given that an overseas trip would now

*At the time of printing, there was
insufficient new data to prepare
longer term forecasts. New
forecasts to 2007 will be available
in the June 1998 edition of Forecast
magazine.



cost an Indonesian approximately three times as much as in 1996. Consequently, arrivals from
Indonesia are forecast to fall considerably to reach 48 000 in 1998 (see Table 5). Due to the expected
slow recovery of this economy, no growth in arrivals is anticipated for 1999.   

For Thailand, outbound travel bookings are believed to have fallen significantly since late last year.
On the basis of this information, and the rapid fall in Thai arrivals figures shown for 1997, arrivals from
Thailand are expected to fall by as much as 50 per cent in 1998.  Economic conditions are expected to
improve by 1999 with outbound travel increasing as a consequence.

While the scale of revisions for these countries is extensive, in aggregate, they account for only 11
per cent of total arrivals to Australia. The strength of other inbound markets such as America and
Europe, together with some growth in domestic tourism (which accounts for approximately 75 per cent
of Australia’s tourism revenue), is expected to mitigate the impact of the Asian economic downturn.

In 1997, Japanese visitors accounted for 19 per cent of total arrivals, making Japan our largest source
country. Economic developments in Japan are therefore of vital importance to Australia’s tourism
industry.

The Japanese Yen has been trading much more strongly than previously expected. On 27 January the
Yen traded at 84.84 to the Australian dollar. This represented an appreciation of 4 per cent since 31
October 1997. In addition, economic packages in Japan are expected to be effective in minimising the
impact of difficulties in the region.

Despite this, Japanese economic uncertainty has increased in recent months. Japanese financiers
hold major liabilities in more affected economies and the press coverage of bank closures and financial
sector difficulties in these regions has led to a loss of confidence. 

As a result, visitor arrivals are expected to remain weak, with 0.3 per cent growth in arrivals in 1998
and 1.1 per cent growth in 1999 to reach 825 000 visitors (see Table 4). This compares with 0.1 per
cent growth in 1997.

For the economies of North America, GDP growth has been revised upwards. This, together with the
appreciation of their currencies against the Australian dollar and an increase in interest from this
market reported by the Australian Tourist Commission in recent months, is expected to lead to growth
as high as 11.7 per cent for 1998 and 8 per cent for 1999.

Growth from North America will be assisted by the discounted airfares currently being offered by
airlines as a result of increased capacity following the abandonment of some routes to Asia and pre-
publicity for the staging of the Sydney 2000 Olympic Games.

For European countries there has been little change in economic outlook, although all European
currencies have strengthened against the Australian dollar. As is the case for North America, the
discounting of airfares together with currency appreciations is expected to attract an increasing
number of travellers. Australia will, however, have to compete against shorter haul Asian destinations
for this business.

Strong growth in arrivals is also expected for China. Growth from this market will be boosted by
Australia’s new Approved Tourist Destination Status, which is expected to attract many additional
visitors. This status will allow Chinese citizens to travel to Australia as tourists.

In the past, Chinese nationals have been able to visit Australia only on business or student visas,
although these visits have often included some tourist activity.  While it is difficult to estimate arrivals
from such a new market, the TFC expects growth to be as high as 30 per cent for 1998 and around 47
per cent for 1999 to reach 126 000 in that year (see Table 5).

Singapore and Hong Kong are expected to become increasingly competitive markets, with their
relatively stable economies rendering them a desirable source market for competing Asian and other
destinations.

For Singapore, growth of 0.9 per cent is expected for 1998, increasing to 4.2 per cent in 1999. Hong
Kong is expected to be weaker, with bookings information indicating a possible decline in arrivals in
1998 and little or no growth for 1999. 

New Zealand has always been one of the most difficult source markets to forecast. While there has
been an underlying trend towards growth in arrivals in recent years, historically visitor numbers have
fluctuated greatly depending on the price of travel and occurrence of special events. For example, in
1997 the hosting of the Bledislow Cup in Melbourne prompted additional air services to cater for the
increase in demand from rugby enthusiasts.



Arrivals from New Zealand are currently expected to grow by 3.7 per cent in 1998 and 2.9 per cent
in 1999 to reach 732 000 (see Table 4). This growth will be driven by recent increases in airline
capacity on this route which has forced airfare prices down. At present, various discounted fares are
available to New Zealand residents including a ‘buy one, get the next one at half price’ deal. These
discounts, together with pre-Olympic sporting events should attract increasing numbers of New
Zealand travellers to Australia.

Overall, visitor arrivals are expected to fall by 4.7 per cent in 1998 before regaining some ground in
1999 with 5.9 per cent growth to reach around 4.3 million.

The main uncertainties surrounding these forecasts include the allocation of excess airline capacity
and any marketing response by government and industry bodies.

The discontinuation of many Asian routes has left many airlines with excess capacity. At present,
it is uncertain where this capacity will be directed, but Australia is expected to gain from additional
routes from America, Europe and New Zealand. Some increase in air capacity from these regions is
assumed in the forecasts.

The hosting of the Sydney Olympics in 2000 will go some way towards raising awareness of
Australia as a tourist destination and is expected to boost inbound tourism to Australia in the years
surrounding the event. The tourism impacts of the Games are discussed elsewhere in this issue of
Forecast.
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TABLE 1 EXCHANGE RATE MOVEMENTS OF KEY CURRENCIES AGAINST $A

COUNTRY 31 OCTOBER `97 COMPARED 31 OCT `97 TO 

WITH AVERAGE FOR `96* (%) 27 JANUARY `98 (%)

Indonesia -40 -246
Thailand -29 -27
Malaysia -21 -24
Singapore 0 -5
Taiwan 0 -5
Korea -3 -66
Japan +6 +4
USA +4
UK +5

*Sources: Tourism Forecasting Council and Tourism Council Australia
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COUNTRIES ESTIMATES 

OF GDP GROWTH* (%)

Indonesia -0.6
Thailand -2.0
Singapore 4.6
China 8.5
Korea -0.1
Malaysia 2.6
Hong Kong 3.1
Taiwan 6.1
Japan 0.2

North America 2.6
Canada 3.5
Western Europe 2.8
New Zealand 2.7

*Source: Consensus Economics

TABLE 2 GDP GROWTH FOR SELECTED
COUNTRIES FOR 1998
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TABLE 3 SHORT TERM ARRIVALS OF OVERSEAS VISITORS (THOUSANDS)

QUARTER ENDED YEAR ENDED 

31 DECEMBER 31 DECEMBER  

1996 1997 % 1996 1997 %
Change Change

Indonesia 44.1 34.4 -22.0 154.5 160.4 3.8
Malaysia 40.3 37.7 -6.5 134.4 143.7 6.9
Philippines 9.5 9.9 4.2 33.6 41.1 22.3
Singapore 80.2 87.3 8.9 222.8 239.3 7.4
Thailand 23.4 12.9 -44.9 88.9 68.6 -22.8
China 16.5 20.2 22.4 54 65.8 21.9
Japan 192.1 195.3 1.7 813.1 813.9 0.1
Korea 73.6 54.6 -25.8 227.9 233.8 2.6
Taiwan 36.4 32.8 -9.9 159.4 153.2 -3.9
Total Asia 577.1 546.8 -5.2 2124.0 2164.0 1.9
New Zealand 167.6 177.4 5.8 671.9 685.7 2.1
Europe 277.8 300.2 8.1 798.7 874.2 9.4
North America 108.6 110 1.3 378 394.4 4.3
Total arrivals 1191.1 1194.2 0.3 4164.8 4317.9 3.7

Source: ABS catalogue 3401.1.
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TABLE 4 INTERNATIONAL VISITOR ARRIVALS (THOUSANDS)

YEAR NORTH EUROPE NEW JAPAN OTHER REST OF TOTAL CHANGE ON 

AMERICA ZEALAND ASIA WORLD PREVIOUS YEAR (%)

1985 237 300 245 108 163 89 1143
1986 292 330 337 146 204 120 1429 25.0
1987 362 398 427 216 255 127 1785 24.9
1988 389 531 534 352 308 135 2249 26.0
1989 315 531 449 350 321 114 2080 -7.5
1990 304 549 418 480 348 116 2215 6.5
1991 325 531 481 529 389 116 2370 7.0
1992 312 577 448 630 506 131 2603 9.8
1993 332 637 499 671 704 154 2996 15.1
1994 344 721 480 721 927 169 3362 12.2
1995 363 752 538 783 1118 172 3726 10.8
1996 378 799 672 813 1311 192 4165 11.8
1997 394 874 686 814 1350 200 4318 3.7
1998 440 931 711 817 1005 210 4114 -4.7
1999 476 994 732 825 1106 223 4356 5.9

ANNUAL GROWTH (%)

1996 4.1 6.3 24.8 3.9 17.2 11.8 11.8
1997 4.3 9.4 2.1 0.1 3.0 4.0 3.7
1998 11.7 6.5 3.7 0.3 -25.5 5.0 -4.7
1999 8.0 6.8 2.9 1.1 10.0 6.4 5.9

ANNUAL GROWTH (%) 1998-99

9.8 6.6 3.3 0.7 -7.7 5.7 0.6

• Numbers in bold are forecasts.

• Other Asia includes all Asian and Middle-East countries except Japan.
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REMAINING                        CHANGE ON 

YEAR CHINA HONG KONG INDONESIA SOUTH KOREA MALAYSIA SINGAPORE TAIWAN THAILAND ASIA TOTAL PREVIOUS YEAR (%)

1985 5 24 15 4 33 35 8 6 33 163
1986 6 34 18 5 39 45 12 8 38 204 24.7
1987 11 43 22 7 47 57 16 11 42 255 25.2
1988 18 49 30 9 52 64 19 16 51 308 20.6
1989 29 54 29 10 44 65 22 17 50 321 4.2
1990 24 55 34 14 47 76 25 20 54 348 8.5
1991 16 63 37 24 48 87 35 25 54 389 11.6
1992 19 75 46 34 60 117 64 34 59 506 30.3
1993 22 92 72 62 80 155 109 47 65 704 39.0
1994 30 110 106 111 95 188 143 67 79 927 31.7
1995 43 132 135 168 108 202 152 81 97 1118 20.6
1996 54 153 155 228 134 223 159 89 116 1311 17.2
1997 66 152 160 234 144 239 153 69 134 1350 0.3
1998 86 144 48 70 86 241 145 34 150 1005 -25.5
1999 126 144 48 84 91 252 147 42 173 1106 10.0

ANNUAL GROWTH (%)

1996 26.8 16.3 14.5 35.7 24.2 10.1 4.9 9.3 19.4 17.2
1997 21.9 -1.0 3.8 2.6 6.9 7.4 -3.9 -22.8 15.4 3.0
1998 30.0 -5.0 -70.1 -70.0 -40.0 0.9 -5.0 -50.0 12.5 -25.5

1999 47.2 0.0 0.0 20.0 5.0 4.2 1.0 23.5 15.0 10.0

ANNUAL GROWTH (%) 1998-99

38.6 -2.5 -35.0 -25.0 -17.5 2.6 -2.0 -13.3 13.7 -7.7

• Numbers in bold are forecasts.

• Other Asia includes all Asian and Middle-East countries except Japan.

TABLE 5 V I S I T O R  A R R I V A L S  F R O M  O T H E R  A S I A  ( T H O U S A N D S )



SLOW GROWTH FOR 

DOMESTIC TRAVEL

Domestic tourism remains the most important sector of Australia’s tourism industry. The updated forecasts
for domestic tourism activity presented in this article show that domestic visitor nights are expected to
increase over the decade from 251 million in 1996–97 to 290 million in 2006–07. This represents average
annual growth of 1.1 per cent a year*.

In recent years, the domestic sector has grown at a far slower pace than either the inbound sector
(international tourists travelling to Australia) or the
outbound sector (Australians travelling overseas). One
possible explanation is that the market for domestic tourism
has matured. However, different segments of the domestic
tourism market continue to grow at different rates.

The relatively weak performance is largely attributable to
the domestic holiday market, which currently accounts for
around two fifths  of domestic visitor nights and is expected
to show little if any growth.  

Domestic tourism, which accounts for almost 75 per cent of visitor nights and visitor

expenditure, remains sluggish.

Lower than expected growth in the market last year and a changing economic outlook have

led the TFC to revise its forecasts for domestic tourism activity over the next decade from

average annual growth of 1.9 per cent to 1.1 per cent

* These are long-term or trend
forecasts of growth over the decade.
It is likely that in any one year, the
actual growth rate will deviate from
the trend. The forecasts, however,
provide a useful guide to future
average growth in the market.



The main factors behind the slowing of holiday travel include a move from domestic to overseas travel
following the rapid fall in overseas holiday prices relative to domestic holiday prices and slower growth
in forecast real household disposable income.

The strongest growth will be in business travel, which is forecast to increase by an average of 4 per cent
a year, followed by travel to visit friends and relatives (1.1 per cent), travel for other purposes (0.7 per
cent) and holiday travel (0.3 per cent).

Table 1 and Figure 1 show forecasts of domestic tourism activity to the year 2006–07.

FACTORS BEHIND THE FORECASTS

The forecast average growth of 1.1 per cent a year in domestic visitor nights over the next decade is only
slightly higher than the forecast average annual growth of 1 per cent for the Australian population.

The forecast assumes no increase in marketing expenditure to counteract increased competition.
Many destinations are offering discounted packages to compete with relatively cheaper overseas

destinations. This may have a negative effect on revenue generated from visitors to these regions.
The forecast growth rate implies that the number of nights Australians spend travelling within

Australia will not increase significantly.
The average duration of domestic trips has fallen from 4.7 visitor nights in 1986–87 to 4 visitor nights

in 1996–97 (see Figure 2). This has been part of a trend away from infrequent long holidays towards more
frequent, but shorter, breaks. The decline in average length of stay means that, over the past decade,
growth in the total number of trips taken has been slightly stronger than growth in visitor nights.

While domestic trips of eight nights or more accounted for 15 per cent of all trips taken in 1986–87,
they now account for only 11 per cent of trips. There has been a corresponding increase in the number
of single night trips over the same period — from 26 per cent to 31 per cent of total trips in 1996–97.

This trend towards trips of shorter duration is partly due to an increase in business travel. The
impact of changing work, leisure and social patterns on holiday travel may also play a role.

The forecast for continued positive, although slow growth in domestic visitor nights is based partly
on a forecast for growth in real household disposable income and real gross national expenditure. These
two factors, which are the main drivers of domestic visitor nights, are forecast to increase by an annual
average of 2.9 and 3.2 per cent respectively over the next decade.

Table 2 shows growth rates for economic and other factors which influence domestic tourism activity.
It also outlines the factors used to model domestic visitor nights for each of the four major purposes of
travel — Holiday, Visiting friends and relatives (VFR), Business and Other.

The effects of real household disposable income, real gross national expenditure, population, the
price of domestic and overseas travel and accommodation, and the Consumer Price Index have been
taken into account in developing the forecasts for domestic visitor nights. The forecasts will change if
forecasts for any of these factors change.

RE L A T I ON SH I P  B E TWEEN  OUTBOUND  AND  DOME S T I C  V I S I T OR  A C T I V I T Y

The price of domestic holiday travel and accommodation is forecast to grow at a faster rate than the
price of overseas holiday travel and accommodation over the next 10 years. This is expected to
increase outbound travel by Australian residents at the expense of domestic holiday travel.

Indeed, some substitution of overseas for domestic travel appears to have occurred in 1996–97 when
the price of domestic travel and accommodation rose relative to the price of overseas travel and
accommodation (see Table 2). Results from the Bureau of Tourism Research’s Domestic Tourism
Monitor indicate that domestic visitor nights fell by 2.1 per cent in 1996–97. If relative prices had not
changed, this would be considered surprising given the relatively strong growth in income that year
which would generally lead to a moderate rise in domestic visitor nights.

The 8 per cent growth in outbound travel experienced during 1996–97 is also consistent with this
explanation of the decline in domestic visitor nights. This is supported by the fact that the strongest
growth in outbound travel was to destinations in Oceania and South-east Asia, short-haul destinations
which are most likely to compete with domestic holiday destinations. Where Asian accommodation prices
are fixed in US dollars rather than in the local currency, this effect may be mitigated to some extent.

While this ‘substitution effect’ is likely to be most relevant to holiday travel, changes in the relative
price of domestic and overseas travel may also impact on VFR, business and other travel.

Outbound travel, measured in terms of resident departures, is forecast to increase by 5.4 per cent a year
over the next decade. Forecasts for outbound travel are presented in a separate article in this issue of Forecast.



REFINING THE FORECASTS

The observed historical relationship between the travel patterns of Australians and key economic
variables is likely to evolve over time. For example, a number of economic commentators have noted
consumer reluctance to spend on discretionary items, despite strong income growth over the past few years.

It is likely that factors other than income, population and relative price have an important influence
on peoples’ decision to travel domestically.

These factors, which are difficult to model, may include, for example, personal preference, consumer
confidence, job security, changing work patterns, personal debt levels, marketing campaigns, special events,
changing demographics and changing social conditions. 

While these factors are not explicitly taken into account in the forecasting process, they are recognised
through qualitative adjustments to the model-based forecasts.

Where marketing campaigns and special events are expected to have a significant impact on visitor
numbers, this will be incorporated into the forecasting process, as is currently being done for the Sydney 2000
Olympics. However, it should be noted that present forecasts do not take any ‘Olympics effect’ into account.

Factors such as changing demographics and work patterns are likely to be important drivers of long-
term trends in tourism activity, but since they generally evolve quite slowly over time they are less
useful in predicting year-to-year movements.

The TFC will continue to investigate these issues and refine the models used to develop the domestic
tourism forecasts.

While visitor nights is a commonly used measure of activity in the domestic tourism sector, it cannot
provide a complete picture. For example, changes in the number of day trips taken will not be
reflected in visitor nights, and so this measure is likely to understate the importance of intra-state tourism.
Furthermore, visitor nights will not reflect a shift towards more expensive types of accommodation,
nor will it reflect increased expenditure by travellers on restaurants, shopping and tourist attractions.

Consequently, forecasts of domestic visitor nights should be used in conjunction with other
available information, to gather an overall picture of future demand in the domestic tourism sector.

Domestic visitor nights are forecast to increase at an average annual rate of 1.1 per cent.

This growth only marginally exceeds the forecast average annual population growth of

1 per cent.

The average duration of domestic trips has fallen from 4.7 visitor nights in 1986–87 to 4

visitor nights in 1996–97. This has been part of a trend away from infrequent long

holidays towards more frequent, but shorter, breaks.

The price of domestic holiday travel and accommodation is forecast to grow at a faster

rate than the price of overseas holiday travel and accommodation over the next 10 ten

years. This is expected to increase outbound travel by Australian residents at the

expense of domestic holiday travel which is forecast to grow at an average annual rate

of just 0.3 per cent.

Business nights are forecast to increase by 4 per cent a year. This is higher than the

forecast growth in holiday, VFR and other nights and is attributable to the relatively high

growth in real gross national expenditure, which is the major contributor to growth in

business nights.

Domestic visitor nights spent in hotels and motels are forecast to increase at an average

annual rate of 1.4 per cent, driven largely by the relatively high rate of growth of business

travel, since business travellers are more likely to stay in commercial accommodation.

K E Y  F I N D I N G S



DOMESTIC VISITOR NIGHTS BY PURPOSE OF VISIT

HOLIDAY TRAVEL

Holiday travel remains the largest single sector of the domestic tourism market, accounting for 41 per cent
of domestic visitor nights (see Figure 3).

The key characteristics of the holiday traveller follow.
M Holiday makers are likely to stay in hotels and motels, or in the homes of friends and 

relatives. Some 23 per cent of total holiday nights are currently spent in hotels and motels, 22 
per cent in the homes of relatives and friends and 13 per cent in rented houses and flats. The 
remaining 42 per cent of holiday nights are spent in other types of accommodation, such 
as an owned holiday house, a caravan park or camping.

M Seventy per cent of holiday makers stay less than five nights per trip, while another 26 per cent 
stay between five and 14 nights per visit.

M Some 83 per cent of holiday makers use a private vehicle as their main mode of transport, while 
only 8 per cent of holiday makers use a plane.

M Holiday travel is highly seasonal — 17 per cent of domestic holiday makers return from travel 
in January.

Domestic holiday travel is influenced by real household disposable income, population and the
price of domestic and overseas travel and accommodation relative to the Consumer Price Index (CPI).
Holiday makers are more sensitive to a change in the relative price of travel and accommodation than to
a change in income.

Given that domestic holiday destinations compete with overseas, a fall in overseas travel and
accommodation prices relative to domestic travel and accommodation prices is likely to slow down
growth in the domestic tourism sector. Strong competition on overseas air routes, together with the
recent depreciation of currencies in South-east Asian countries, is expected to put some pressure on
the domestic holiday market in Australia.

Domestic holiday visitor nights are forecast to increase at an average annual rate of 0.3 per cent, from
103 million in 1996–97 to 108 million in 2006–07 (see Table 1 and Figure 4). Visitor nights are expected
to decline in 1997–98 and 1998–99 with some growth thereafter.

T R A V E L T O V I S I T F R I E N D S A N D R E L A T I V E S

Travel to visit friends and relatives (VFR) is the second largest segment of the domestic tourism market,
accounting for 29 per cent of domestic visitor nights. VFR travellers are characterised by the following
traits.

M VFR travellers generally stay with friends and relatives, rarely using hotels and motels. Currently,
81 per cent of VFR nights are spent in the homes of friends and relatives, and only 7 per cent in 
hotels and motels.

M On average, VFR travellers stay four nights per trip, and the private vehicle is their main mode 
of transport. They are most likely to travel in January.

M Compared with holiday, business and other travellers, VFR travellers are more likely to be retired,
unemployed or involved in home duties.

M Women make up the majority of travellers in this sector, while they are in the minority in the 
holiday, business and other travel sectors.

Like holiday travel, VFR travel is influenced by real household disposable income, population and the
price of domestic and overseas travel and accommodation relative to the CPI. Unlike holiday travel, a
change in income is more important to the VFR traveller than a change in the price of travel and
accommodation.

Visitor nights for this sector of the domestic tourism market are forecast to grow by an average
annual rate of 1.1 per cent, from 73 million in 1996–97 to 87 million in 2006–07 (see Table 1 and
Figure 4).

While the growth in this sector won’t significantly benefit the accommodation market, it is likely to
benefit providers of daytime recreation activities, attractions and tours.



BUSINESS TRAVEL

Business travel is the smallest sector of the domestic travel market, accounting for 12 per cent of total
domestic visitor nights. The main characteristics of this sector follow.

M It is a sector dominated by men aged between 25 and 54 years. Businessmen account for 78 per 
cent of domestic business nights.

M The business traveller is a far heavier user of commercial accommodation than the holiday maker 
or the VFR traveller, and the plane and the private vehicle are their mains modes of transport.

M In contrast with the holiday and VFR sectors, business travel is spread evenly throughout the 
year, apart from a noticeable low in January.

M Business travellers are likely to be high income earners. Individuals who earn more than $40 000 
a year account for 50  per cent of domestic business nights, compared with 20 per cent of holiday 
nights, 11 per cent of VFR nights and 16 per cent of other visitor nights.

M Business travellers are more likely to take short trips. For example, single night trips account for 
41 per cent of total trips, and 77 per cent of trips are of three nights or less. The average length 
of stay is 3.3 nights.

The relatively high growth in real gross national expenditure, the major contributor to growth in
business nights, should see business nights increase more strongly than holiday, VFR and other nights
(see Figure 4). They are forecast to increase by 4 per cent a year, from 29 million in 1996–97 to 47
million in 2006–07 (see Table 1).

OTHER TRAVEL

Other travel, which includes working holidays, school excursions, sport and travel for personal reasons,
currently accounts for 18 per cent of total domestic visitor nights. While this sector covers a range of
reasons for travel, it has some defining characteristics. 

M While most tend to travel by private vehicle, ‘other’ travellers record a higher use of buses and 
coaches than holiday, VFR or business travellers.

M Other travellers are more likely to be aged under 25 than business, VFR and holidays travellers, 
and a slight majority are male.

M Forty per cent of other visitor nights are spent in the home of a friend or relative, while 24 per cent 
are spent in hotels, motels or guest houses.

M The average length of stay for other travel is 3.5 nights.
Other visitor nights are forecast to grow by an average of 0.7 per cent, from 46 million in 1996–97 to

48 million in 2006–07 (see Table l and Figure 4). The forecast growth rate is lower than for VFR or
business nights, due to other visitor nights being relatively unresponsive to changes in income.

DOMESTIC VISITOR NIGHTS IN HOTELS, MOTELS AND GUEST HOUSES

It appears that domestic travellers are using more hotel, motel and guest house accommodation than they
did in the past. The proportion of domestic visitor nights spent in this form of accommodation has
increased from 17.1 per cent in 1984–85 to 20.2 per cent in 1996–97.

Use of hotels, motels and guest houses varies by purpose of visit, with business travellers being more
likely to use such accommodation than holiday makers, VFR and other travellers. In 1996–97, of all
visitor nights spent in hotels and motels, business travellers accounted for 43 per cent, holiday makers
23 per cent, travellers visiting friends and relatives 6 per cent and others 22 per cent. 

Although business travellers are most likely to stay in hotels and motels, given its size, the holiday
sector remains the largest single market for the accommodation industry (see Figure 5).

Domestic visitor nights spent in hotels and motels are forecast to increase at an average annual rate of
1.4 per cent, from 51 million in 1996–97 to 62 million in 2006–07 (see Table 3).

This forecast was developed using a constant market share approach. The market share was derived as
the two-year average (1995–96 and 1996–97) of the proportion of total domestic visitor nights spent in
hotels, motels and guest houses. The forecasts of visitor nights spent in hotels, motels and guesthouses
are derived by applying this share to the forecasts of total visitor nights.

The market shares of visitor nights spent in hotels, motels and guest houses are given in Table 3.



DOMESTIC VISITOR NIGHTS BY DESTINATION

Factors such as income, the price of travel and accommodation, and the range of available tourist
attractions and facilities influence travellers’ decisions as to which State or Territory to visit.

Given the lack of data on these factors, they are not used in developing forecasts of domestic visitor
nights by State and Territory. Rather, the average share of activity for each State and Territory for 1995–96
and 1996–97 is applied to the national forecast (see Figure 6).

It is assumed that average State and Territory shares will remain constant over the forecasting period.
Forecasts of domestic visitor nights, by State and Territory and purpose of visit, are provided in the

compendium of tables at the back of this issue of Forecast.

THE OLYMPIC EFFECT

The forecasts presented in this article do not explicitly include the potential impact of the Sydney 2000
Olympic Games.

The TFC has commissioned an independent study of the impact of the Games, the results of which will
be published in a future issue of Forecast. However, the objectives, nature and preliminary results are
reported in a separate article in this issue of the magazine.
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TABLE 1 DOMESTIC VISITOR NIGHTS BY PURPOSE OF TRAVEL (MILLIONS)

YEAR BUSINESS HOLIDAY VFR OTHER TOTAL

1994-95 28.1 102.8 70.8 44.7 246.3
1995-96 30.4 104.6 77.2 44.3 256.5
1996-97 29.1 103.0 73.2 45.7 251.0
1997-98 31.1 102.5 74.6 45.9 254.2
1998-99 32.5 99.1 75.9 46.1 253.6
1999-20 34.1 100.2 76.4 46.3 257.0
2000-01 35.9 101.7 78.1 46.5 262.2
2001-02 37.8 102.8 79.4 46.7 266.6
2002-03 39.7 102.9 80.5 46.9 270.0
2003-04 41.4 103.4 81.8 47.1 273.6
2004-05 43.1 105.0 83.6 47.2 278.9
2005-06 44.8 106.7 85.4 47.4 284.3
2006-07 46.6 108.4 87.2 47.6 289.8

ANNUAL GROWTH (%)

1995-96 8.2 1.8 9.1 -1.0 4.1
1996-97 -4.1 -1.6 -5.2 3.2 -2.1
1997-98 6.8 -0.4 2.0 0.5 1.3
1998-99 4.5 -3.4 1.7 0.4 -0.2
1999-20 5.0 1.1 0.7 0.4 1.3
2000-01 5.2 1.6 2.2 0.4 2.0
2001-02 5.1 1.1 1.7 0.5 1.7
2002-03 5.1 0.1 1.4 0.4 1.3
2003-04 4.3 0.5 1.6 0.4 1.3
2004-05 4.0 1.6 2.2 0.4 1.9
2005-06 4.0 1.6 2.2 0.4 1.9
2006-07 4.0 1.6 2.2 0.4 1.9

AVERAGE ANNUAL GROWTH RATE 1996-97 TO 2006-07 (%)

4.0 0.3 1.1 0.7 1.1

• Numbers in bold are forecasts.
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TABLE 2 FORECAST GROWTH RATES OF EXPLANATORY VARIABLES

YEAR CPI PITAA PITAO POPULATION RGNE INCOME

% % % % % %

1995-96 4.2 2.1 3.9 1.1 3.1 4.3
1996-97 1.3 2.3 1.3 1.1 2.3 3.3
1997-98 0.3 -1.0 -3.0 1.1 4.6 3.5
1998-99 2.5 -2.0 -4.0 1.1 3.2 2.8
1999-20 2.6 1.0 -2.5 1.1 3.5 3.0
2000-01 3.5 2.5 1.5 1.1 3.6 3.0
2001-02 4.0 4.0 2.0 0.9 3.5 3.3
2002-03 4.5 4.5 2.5 0.9 3.5 3.0
2003-04 4.0 4.0 2.6 0.9 3.0 2.7
2004-05 3.0 3.0 2.8 0.9 2.8 2.6
2005-06 3.0 3.0 2.8 0.9 2.8 2.6
2006-07 3.0 3.0 2.8 0.9 2.8 2.6

AVERAGE ANNUAL GROWTH RATE 1996-97 TO 2005-06 (%)

2.9 2.2 0.8 1.0 3.2 2.9

Variable Holiday Holiday
used to Holiday Holiday Holiday VFR VFR
model VFR VFR VFR Business Business Other

CPI – Consumer Price Index, Australia

PITAA – Price index of holiday travel and accommodation in Australia

PITAO – Price index of holiday travel and accommodation in overseas

POPULATION – Population of Australia

RGNE – Real gross national expenditure

INCOME – Real household disposable income

SOURCE: Derived from the Treasury's Mid-Year Economic and Fiscal Outlook 1997-98 and 

Economic  Roundup Summer 1998, Consensus Economics and the TFC Technical Committee

•Numbers in bold are forecasts.
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TABLE 3 DOMESTIC VISITOR NIGHTS IN HOTELS, MOTELS & GUEST HOUSES (THOUSANDS)

YEAR BUSINESS HOLIDAY VFR OTHER TOTAL

1994-95 12 233 22 872 4483 10 470 50 058
1995-96 13 004 24 277 5285 10 812 53 378
1996-97 12 585 23 470 4646 10 052 50 753
1997-98 13 373 23 575 4924 10 649 52 521
1998-99 13 975 22 793 5009 10 695 52 472
1999-20 14 663 23 046 5042 10 742 53 493
2000-01 15 437 23 391 5155 10 788 54 771
2001-02 16 254 23 644 5240 10 834 55 972
2002-03 17 071 23 667 5313 10 881 56 932
2003-04 17 802 23 782 5399 10 927 57 910
2004-05 18 533 24 150 5518 10 950 59 151
2005-06 19 264 24 541 5636 10 997 60 438
2006-07 20 038 24 932 5755 11 043 61 768
• Numbers in bold are forecasts.
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O U T B O U N D  T R A V E L

O N  T H E  I N C R E A S E

Growth in the Australian economy is expected to lead to a continuing increase in the number

of Australians travelling overseas.

The next decade should see this activity grow at an average annual rate of 5.4 per cent, fuelled

in part  by a rapid rise in business travel.

In the 10 years to 1997, the number of Australians travelling overseas grew at an average rate of 6 per
cent a year. During this time annual increases fluctuated significantly, although the last three years
have seen strong growth, particularly in business travel and travel to visit friends and relatives (see
Figure 1).

Over the next decade, short-term resident departures are forecast to increase by an annual average
rate of 5.4 per cent, from 2.9 million in 1997 to 4.6 million in 2006 (see Table 1).*

The forecast rise in this sector is due largely to continued economic growth, globalisation of
business and a fall in the relative price of overseas travel compared with domestic travel.

These are the same economic assumptions used for the forecasts of domestic travel activity reported
on in the previous article. Overseas travel and accommodation prices are forecast to grow more slowly
than domestic prices, which is expected to encourage outbound travel at the expense of domestic
travel. The recent depreciation of currencies in South-east Asia may intensify this effect. 

Some sectors of the domestic tourism market compete with overseas destinations for Australian
visitors. Holiday travellers, in particular, may choose an overseas holiday rather than a domestic one.
Compared with the growth in the number of Australians
travelling overseas, recent growth in the domestic market is
slow. This is consistent with some Australians
substituting international travel for domestic travel.
Recent work by the TFC suggests, as one might expect,
that the size of the substitution effect is larger for short-
haul destinations than for long-haul destinations.

* These are long-term or trend
forecasts of growth over the decade.
It is likely that in any one year, the
actual growth rate will deviate from
the trend.



OUTBOUND  T RAV E L  B Y  PURPO S E

Outbound travel is divided into the same categories as domestic travel — Holiday, Business, Travel to
visit friends and relatives (VFR) and Other.

Holiday travellers make up the largest share of the market, although business travel is becoming
increasingly important. Between 1986 and 1997, the business share of the outbound market grew from
17 per cent to 24 per cent (see Figure 2 and Figure 3). This growth is forecast to continue, with business
travel expected to account for 33 per cent of the market by 2006 (see Figure 4).

Holiday travel will account for a declining share of the market over the next decade, as will VFR travel.

B U S I N E S S T R A V E L

In 1997, Australians travelling overseas for business purposes accounted for 24 per cent of short-term
resident departures (see Figure 3). Around 15.8 per cent of business travel was associated with
conferences and conventions, with the remainder being for other business purposes.

This sector of the market is sensitive to economic conditions. The economic downturns of 1983 and
1991, for example, saw outbound business travel fall. Since 1991, it has rebounded well, with average
annual growth of nearly 11 per cent. This growth is set to continue at an average annual rate of 8.7 per
cent which will see business departures more than double over the next 10 years.

Improved business opportunities in countries such as China and India are also likely to encourage
overseas travel, provided airline capacity is sufficient to meet demand.

Business travel is expected to grow more rapidly than other sectors of the outbound market (see
Figure 5). This is because expected growth in real gross national expenditure, which appears to be
strongly linked to business travel, is relatively higher than the expected growth in real household
disposable income, one of the major factors influencing holiday and VFR travel.

Gross national expenditure is a broader measure of activity than household disposable income. In
addition to the consumption expenditure of households it includes government consumption
expenditure, public and private investment expenditure, and increases in stocks.

While it is assumed that disposable income is a factor which influences household travel decisions,
the general state of demand in the economy (as measured by gross national expenditure) is a more
useful predictor of travel for business purposes.

Given the effect of economic conditions on business travel, any significant departures from the
expected rate of economic growth over the coming years would mean that the forecasts of activity in
the business travel sector would need to be revised. For example, a 1 per cent  increase in the level of
real gross national expenditure, would be expected to lead to a 1.1 per cent increase in overseas
business travel.

Developments in information technology may also affect the forecasts for this sector, although it is
uncertain what the impact may be. For example, increased use of the Internet and teleconferencing
may lead to a fall in business travel. On the other hand, the growing use of laptop computers and
fax modems may free executives to travel more while retaining close contact with their home base.
Globalisation of business activity may also require more overseas travel, as companies seek out new
markets and establish operations offshore.

Given the current lack of information on the influence of these factors, these forecasts do not directly
address the potential impact of information technology on this sector of the outbound travel market.

H O L I D A Y T R A V E L

Holiday travel accounted for 47 per cent of overseas travel by Australians in 1997. This sector of the
outbound market has been stagnant in recent years, with an average annual fall of 1 per cent from 1991
to 1995. However, the sector recovered strongly in 1996, growing by almost 11 per cent. This growth
continued in 1997 with a 9 per cent increase.

Holiday travel  appears to be related to the relative prices of domestic and overseas holiday travel,
and the level of real household disposable income. Recent work undertaken for the TFC suggests that
overseas holiday travel is much less responsive to changes in income than overseas business travel is
to changes in real gross national expenditure.

The number of Australians choosing to holiday overseas, however, appears to be quite sensitive to
changes in the relative price of overseas and domestic travel.  For example, a 1 per cent increase in the



price of domestic travel relative to the general Australian price level (CPI) would be expected to lead
to a 0.9 per cent increase in outbound travel. This is due to the fact that Australians tend to choose to
travel overseas rather than within Australia, as domestic travel and accommodation become relatively
more expensive.

The holiday sector of the outbound market is forecast to experience modest annual average  growth
of 3.8 per cent over the decade, increasing from 1.4 million trips in 1997 to 1.8 million in 2006.

T R A V E L T O V I S I T F R I E N D S A N D R E L A T I V E S

Travel to visit friends and relatives currently accounts for around 24 per cent of the outbound market.
Like holiday travel, movements in this sector are closely linked to real household disposable income
and relative prices of domestic and overseas travel.

In recent decades there has been a strong increase in the number of Australians travelling overseas
for this purpose. This may be a result of the liberalising of Australia’s immigration policy, with recently
arrived migrants returning home to visit family and friends.

The solid growth experienced in this sector in recent years is forecast to continue over the next
decade. Outbound VFR travel is expected to grow at an annual average rate of 4.1 per cent, from 0.7
million trips in 1997 to 1 million in 2006. Growth in this sector is expected to be higher in 1998 than
in subsequent years.

O T H E R T R A V E L

Overseas travel for other purposes, including education and employment, accounted for only 5 per
cent of the total outbound market in 1997. This sector is forecast to increase from 0.1 million trips in
1997 to 0.2 million trips in 2006, with annual growth averaging 6.9 per cent.

S T A T E  O F  R E S I D ENCE

The TFC has developed forecasts of outbound travel for each State and Territory. These are included
in the compendium of forecasts at the back of this magazine.

These forecasts were derived by averaging each State and Territory’s share of the outbound market
over the last three years, and assuming that this average market share continues to hold over the
forecasting period. 

This methodology assumes that the growth rate of outbound travel over the next decade will be the
same for all States and Territories.

The number of overseas departures by residents of a State or Territory depends on both population
and the propensity of residents to travel overseas. Figure 6 and Figure 7 provide a comparison of each
State and Territory’s share of the total outbound tourism market with its share of the total Australian
population. The figures highlight that New South Wales residents are more likely to travel overseas,
relative to their population, than residents of Tasmania, Queensland and South Australia.

The propensity of residents to travel overseas is likely to depend on regional economic growth and
unemployment, which differ considerably among the States and Territories. An absence of direct
international flights, which can make overseas travel more expensive, is also likely to affect the
outbound market within some States and Territories.

Different segments of the total outbound travel market are likely to be more important for particular
States and Territories. For example, States with a relatively high proportion of recently arrived
migrants would be expected to have a higher number of residents who travel overseas to visit friends
and relatives, while States containing major business centres would be expected to have a higher
number of residents who travel overseas for business purposes.

THE  O L YMP I C  E F F E C T

As in the previous article, these forecasts do not take into account the potential impact of the Sydney
2000 Olympic Games. For example, some Australian residents may take advantage of discounted
airfares to travel overseas when the Olympics are being staged.

A TFC project addressing the tourism impact of the Games is discussed in a separate article in this
issue of Forecast.
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TABLE 1 SHORT-TERM RESIDENT DEPARTURES BY PURPOSE OF VISIT (THOUSANDS)

YEAR BUSINESS HOLIDAY VFR OTHER TOTAL CHANGE ON 

PREVIOUS YEAR (%)

1986 256 902 309 73 1540
1987 289 902 333 99 1622 5.4
1988 330 941 343 84 1698 4.6
1989 386 1119 388 98 1990 17.2
1990 404 1226 439 102 2170 9.1
1991 396 1151 454 98 2099 -3.2
1992 442 1207 491 136 2276 8.4
1993 476 1160 515 116 2267 -0.4
1994 531 1144 561 119 2354 3.8
1995 612 1140 645 122 2519 7.0
1996 657 1263 684 128 2732 8.5
1997 714 1373 697 149 2933 7.3
1998 780 1471 747 165 3162 7.8
1999 861 1566 784 174 3384 7.0
2000 946 1661 831 190 3628 7.2
2001 1027 1677 860 201 3766 3.8
2002 1108 1706 893 209 3916 4.0
2003 1191 1746 923 216 4076 4.1
2004 1282 1784 955 225 4247 4.2
2005 1392 1809 985 236 4423 4.1
2006 1513 1827 1017 246 4602 4.0

AVERAGE ANNUAL GROWTH RATE: 1997-2006

8.7 3.8 4.1 6.9 5.4

• Numbers in bold are forecasts.
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TOURISM 2000 —  

THE EFFECT OF THE GAMES

The Tourism Task Force and Tourism New South Wales are partially supporting the study, which will
enable the TFC to forecast changes in both domestic and international tourism demand arising from
the staging of the Sydney 2000 Olympics.

The overall objectives for the study, which is being undertaken by KPMG Management Consulting
in conjunction with Griffith University’s Centre for Tourism and Hotel Management Research, are to:

M forecast the tourism impacts of the Sydney 2000 Olympic Games;
M establish a framework to enable developments in the lead up to the event to be monitored and 

assessed; and
M support the coordination of strategies aimed at maximising the tourism benefits of the Games.
The project will review existing TFC forecasts after examining the effect of previous Olympic Games

on tourism in host countries, assessing the specific marketing strategies being put in place across
Australia, and reviewing consumer behaviour in our domestic and major international source markets.

The international spotlight focused on Australia in the lead-up to and during the Sydney

2000 Olympic Games presents an unprecedented opportunity to highlight to billions of

potential tourists what this country has to offer.

This article presents some preliminary results of a study commissioned by the TFC into the

likely extent of the tourism spin-off from the Olympic Games.



THE  OV ER S E A S  EXPER I ENC E

The first phase of the two-stage study has recently been completed. It looked at the tourism impact of
previous Olympic Games and identified the opportunities and challenges for Australia’s tourism
industry posed by Sydney’s hosting of the 2000 Games.

While it is difficult to draw direct comparisons between Games because of changes in market
behaviour and technology, and differences in geography, the host country’s commitment to the event,
and the pre-Olympic size and nature of the host country’s tourism industry, analysis of the tourism
effect of previous Olympics can provide valuable insights into the range of likely responses to the
Sydney 2000 Games.

Analysis of previous Olympic Games has shown, for example, that the tourism impacts of the
Olympic Games are not necessarily confined to the year in which the Games are held.

Atlanta authorities report that the city benefited from the Olympic Games in the three or four years
leading up to the event. They were also expecting to host a record number of conferences in the year
following the Games. Korea experienced a 6.3 per cent increase in international visitor arrivals in the
Games year, with arrivals continuing to grow in the following two years, by 16.4 per cent and 13.5 per
cent respectively.

The Olympic Games, more than any other sporting event, focuses international media attention on
the host city and host country. Part of the growth in visitor numbers described above may be
attributable to the increased awareness of the host countries resulting from the media coverage
generated by the Games. This attention offers enormous opportunities for tourism promotion, although
it also exposes the host country to intense scrutiny.

Not all host countries experience a marked increase in international visitor arrivals in the year of the
Games and for those that do, the growth is not always sustained. The increase in international visitor
arrivals to the United States experienced during the year the Olympic Games were held in Los Angeles,
was followed by a decline in the following two years. This implies that the initial boost in numbers
was due to travellers switching their intended travel to the Olympic year.

Some visitors choose to avoid the host country during the Olympics period. For example, Los
Angeles and Barcelona experienced a slump in visitor numbers in their Olympics year.  The contention
is that visitors stayed away from Los Angeles because of perceived congestion and disruption to
services. This is known as the ‘aversion effect’. This may also have been the case in Barcelona,
although Seville’s hosting of Expo and Madrid’s status as the European Cultural Capital saw
international visitor numbers spread between these three Spanish cities in the 1992 Olympics year.

The aversion effect can be partially avoided by creating realistic expectations. For most host cities,
forecasts of the impact of the Olympic Games on tourism have generally exceeded reality. These
inflated forecasts are of no benefit to the community in planning such an event.

Some international markets are more responsive to the Olympic stimulus than others. For example,
an analysis of market responsiveness showed that the United States and European markets reacted
positively to the Korean Olympics. However, the only identifiable response to the Barcelona Olympics
was a slight increase in visitation from the North and South American markets in 1992.

For the Los Angeles Olympics, the only identifiable response from any market was the apparent
aversion effect from within North America. This sort of information is useful when considering
marketing strategies to maximise the benefits of the Olympics.

MED I A  S C RUT I NY

O L Y M P I C T O U R I S M S T R A T E G I E S

After conducting interviews and industry workshops in each State and Territory, the KPMG/CTHMR
team identified the key areas in which the tourism industry is developing strategies to maximise the
benefits of the Games.
These are:
1. Pre-Games training and acclimatisation camps.
2. Other international sporting events.
3. Promotional leverage from the Australian Tourist Commission’s visiting journalists program.
4. Promotional leverage through sponsorships.



5. Stimulus to the convention and exhibition markets.
6. Visitors generated by the Games.
7. Pre-Games and post-Games tour itineraries.
8. Aversion effects associated with some residents and some markets wanting to avoid the perceived

disruption and congestion of the Games.
Most State and Territories are developing, or are already implementing strategies to capitalise on the

opportunities presented under the first five points.
It appears there is a high level of interstate and inter-regional competition associated with pre-Games

training and sporting events, although the overall impact on visitor numbers may be minimal. The
eastern States are most likely to benefit from pre-Games training and competition, as well as pre-Games
and post-Games tour itineraries, due to their proximity to Sydney.

There is widespread agreement that the greatest opportunities lie with the increased media exposure
Australia will gain as a result of the Games. SOCOG will be responsible for an accredited media centre
and 10 000 media are expected to attend the Sydney 2000 Olympics and Paralympic Games.

The Australian Tourist Commission (ATC) has an important role to play for Australian tourism in
the lead up to the event. It is servicing an expanded Visiting Journalists Program, which is expected to
rise from 862 in 1997 to 3000 journalists by the year 2000. The ATC is also generating additional
exposure for Australian tourism through marketing partnerships with Games’ sponsors.

During the year 2000, the ATC will also play an important role in servicing the media, both
accredited and non-accredited, with destination information — for example, media kits will be
distributed which contain images and stories on Australian destinations.

State and Territory tourist commissions are working with the ATC in this effort as the Olympic
Games are providing these agencies with a focus for their marketing strategies.

The final three points relate more to the event itself and it is in this area where a high degree of
uncertainty remains. With decisions still to be finalised on airline capacity and routing, ticketing
policy and accommodation contracts, detailed planning for tourism marketing and packaging for the
three-month Olympic window in 2000 is proving difficult.

THE  O L YMP I C  E F F E C T  ON  AU S TRA L I A

Will Australia’s already high profile as an international tourist destination reduce the promotional
impact of the Sydney 2000 Olympic Games? Alternatively, will our well-developed tourism
infrastructure create greater opportunities to harness the tourism benefits offered by the Olympics?

If there is a tourism spin-off from the Games will the benefits be widespread, both geographically
and in their timing in the lead-up to, during and after the event? Or will some regions benefit at the
expense of others, and will tourism gains in some years be offset by losses in others? 

The Delphi technique is used to achieve informed group consensus among people with

expert knowledge and opinion about the likely occurrence of future events.

It differs from the traditional approach of attempting to achieve consensus through face-

to-face discussion in that it encourages individual input and maintains anonymity among

those who participate in the process.

Rather than direct open debate, the Delphi technique employs a series of questionnaires,

with each successive questionnaire containing a summary of the feedback obtained from

panel members in the previous questionnaire. This feedback is intended to stimulate further

thought among panel members about points they may have overlooked, and allows them the

opportunity to reconsider arguments.

Several rounds of rethinking the problem, with feedback provided after each round,

usually sees group opinion converge.

T H E  D E L P H I  T E C H N I Q U E



Phase 2 of the study will help answer these questions. This phase uses the ‘Delphi technique’ to
quantify the effects of the Sydney Olympics on different regions of Australia and revise TFC forecasts
of international and domestic tourist activity for the years 1998 to 2010, taking into account the
‘Olympic effect’.

Using a series of four surveys, a panel of tourism experts and industry leaders provided their views
on the probability of particular scenarios about the possible impacts of the Games.

Generally, participants were asked to assess two opposing scenarios like those in the following
example, and indicate the likelihood of each scenario eventuating.

EXAMPLE

Scenario A: The Olympics will stimulate domestic travel as the market will respond to the 
opportunity to witness the event by travelling to Sydney.

Scenario B: The net effect of the Olympics on domestic travel will be neutral, if not negative. Any 
stimulus to travel during the event will be at the expense of reduced travel in the lead 
up to, and after, the event in order to make the Games visit more affordable.

After each round of the survey, a summary of feedback on the previous questionnaire was circulated
to panel members with the aim of ultimately achieving group consensus.

The initial rounds of the survey concentrated on obtaining qualitative data from experts on the
impact of the Olympics on tourism and the likelihood of various scenarios. Later rounds qualified the
magnitude of these effects on international and domestic tourism to different regions of Australia.

The final outcome will be a set of forecasts based on econometric models developed by the TFC and
qualitatively modified to take account of the impact of the Games. The assumptions lying behind these
qualitative adjustments will be included in the final report. This should aid understanding of the likely
impacts of the Games and form a basis for informed decision making and management.

The TFC will release revised forecasts and the full report of the study in June 1998.
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ACCOMMODATION —  

GROWTH UP, BUT EASING

After more than three years of strong

expansion, growth in the tourist

accommodation sector eased during the year to

September 1997. Average occupancy rates are now

just under 58 per cent after peaking at 58.7 per

cent in mid-1996.

Despite this easing, average occupancy rates over

the past two years have been the highest

experienced in Australia since the early 1980s.

In the year to September 1997, the number of hotel, motel and guest house rooms in Australia grew by
6600 (3.8 per cent) to reach a total of 179 000. However demand for accommodation stalled during the
year, growing by just over 1 per cent compared with 2.3 per cent growth in the year to September 1996
and 5 to 7 per cent annual growth between 1993 and 1995. 

Growth in takings from accommodation also moderated — up by 5.5 per cent to almost $3.7 billion
in the year to September 1997, compared with growth of more than 9 per cent in the previous year, and
almost 12 per cent in the year before that.

Real takings per available room night* grew by 2.6 per cent over the year, compared with 3.3 per cent
in the previous year (see Figure 1). This represents the first easing in growth in this performance measure
since the beginning of the recovery in rates in 1993.  Real takings per room night sold increased by 3.5
per cent during the year.

With the exception of Victoria and South Australia, occupancy rates in all States and Territories fell
over past year. In both Victoria and South Australia the increase in occupancy rates was around one
percentage point, and in both cases occupancy levels were below the national average.

This article summarises the performance of the tourist accommodation market in the year to September
1997 by State/Territory and capital city. It also looks at the key regional markets of Cairns and the Gold Coast.

SYDNEY AND NEW SOUTH WALES

The Sydney market was very flat during the year, with room nights sold actually falling compared with
the previous year. Occupancy rates also eased, from the June 1996 high of 72.5 per cent to their current
level of 71.5 per cent (see Figure 2).

*The primary measure used in this article is real takings per available room night. This
measures takings from accommodation only and does not include other services offered by
hotels, such as meals. This measure takes into account changes in total room stock, giving a
better measure of the performance of the tourist accommodation asset than analysis based
on rates per occupied room.



Despite these results, total takings grew by 6.3 per cent over the year, with average real takings per
available room night growing by 5.3 per cent (see Figure 3). This rate of growth has been easing since the
beginning of 1997.

Annual occupancy rates across New South Wales as a whole eased in the second half of the year, falling
0.9 percentage points from their June 1996 high to an average of 58.8 per cent in the year to September
1997.

MELBOURNE AND VICTORIA

Annual occupancy rates in Melbourne have recovered dramatically since their 1993 low of 52.8 per cent.
The current level of 69.8 per cent represents growth of 17 percentage points in four years (Figure 2). This
reflects strong growth in demand in a period of only marginal total supply growth.

Strong demand has also been reflected in takings, where real takings per available room night in
Melbourne grew by 9 per cent during the year to September 1997 (Figure 3).

At the top end of the market, 4 and 5-star accommodation is averaging higher than 75 per cent
occupancy. The Melbourne 5-star market appears to have absorbed the opening of the Crown Casino
complex, which added 20 per cent to the stock of 5-star rooms. Occupancy rates for 5-star hotels in the
September quarter 1997 were only slightly below those recorded for the corresponding quarter in 1996.

Across Victoria as a whole, occupancy rates are averaging more than 55 per cent. While this is still
below the national average, it represents growth of almost 10 percentage points in the last four years and
is the highest average occupancy experienced in Victoria in the last 10 years.

PERTH AND WESTERN AUSTRALIA

The supply of hotel rooms in Perth grew by 11 per cent in the year to September, while demand increased
by only 1.3 per cent. This led to significant falls in occupancy rates and real takings per available room night.

In the past two years, average occupancy rates have fallen by almost 8 percentage points, from 74 per
cent to 66.2 per cent. As a result, Perth has lost its position of having the highest average occupancy rates
among capital cities. It now ranks third behind Sydney and Melbourne (Figure 2).

Average real takings per available room night fell by almost 6 per cent over the year. The downward
trend was strongest during the first six months of 1997 (Figure 3). However this decline may be arrested
given that little additional supply is expected to come on stream during 1997–98.

Across Western Australia as a whole, the supply of tourist accommodation has increased by 5.7 per
cent over the past year, while demand has risen by just over 1 per cent. Consequently, occupancy rates
have fallen by 2.8 percentage points.

BRISBANE, GOLD COAST, CAIRNS AND QUEENSLAND

Occupancy rates in Brisbane fell by 2.6 percentage points in the year to September 1997, from 66.8 per
cent to 64.2 per cent, and by 2.2 percentage points to 61.5 per cent and 4.5 points to 64.9 per cent
respectively in Far North Queensland and the Gold Coast, continuing downward trends which began
three years ago (see Figure 4).

These falls appear to have been driven mainly by an increase in supply rather than a decline demand. 
In Brisbane, room nights sold increased by 4.4 per cent and total takings grew by 4.3 per cent. However

this was not sufficient to compensate for an almost 7 per cent increase in room stock, which led to real
takings per available room night falling by 3.4 per cent.

Both Far North Queensland and the Gold Coast are yet to recover from a 10 per cent growth in supply
during 1996, with real takings per available room night falling by 2.5 per cent in Far North Queensland
and a massive 11.7 per cent on the Gold Coast (see Figure 5).

While occupancy rates across Queensland as a whole fell from 61.3 per cent to 60.2 per cent during the
year, they remain the highest of all States and Territories. Room supply increased by 6.1 per cent over the
year, while demand increased by only 2.6 per cent.

ADELAIDE AND SOUTH AUSTRALIA

During the year to September 1997, room supply in Adelaide increased by less than 0.5 per cent, while
demand was up by more than 4 per cent. Takings also increased by just under 4 per cent. 

After a slow start to the year which saw takings decline in the December 1996 quarter (due probably
to the loss of the Grand Prix after 1995), things improved in the first nine months of 1997. Real takings
per available room night were stronger in the June and September quarters 1997 compared with the



corresponding quarters in 1996, with the September result almost 17 per cent higher than for the
corresponding quarter in 1996, on the back of almost 10 per cent growth in demand.

The brighter second half to the year allowed a return to growth in real takings per available room night,
with growth of 3 per cent over the year (see Figure 6).  Occupancy rates have also begun to recover,
reaching 62.6 per cent for the year and moving ahead of Canberra, Hobart, Far North Queensland and
Darwin during the year (see Figure 7).

Across the State as a whole, demand and takings have begun to grow in a period of constant supply.
Demand for rooms increased by just over 3 per cent during the year, while takings were 4.2 per cent
higher than in the previous year.

HOBART AND TASMANIA

Occupancy rates in Tasmania have been falling for more than two years, due to falling demand for
accommodation at a time of slight growth in supply.

In the year to September 1997, the supply of tourist accommodation in Tasmania increased by almost
3 per cent, while the number of room nights sold fell by more than 2 per cent.  Consequently, occupancy
rates fell from 52.4 per cent to just 50.2 per cent.

Hobart experienced a similar story. Room supply increase by 2.1 per cent, while demand was down by
2.2 per cent. However the September quarter 1997 produced strong growth in demand, with the number
of room nights sold almost 7 per cent above the corresponding quarter in 1996.

Takings also increased strongly in the September quarter after more than a year of declining receipts,
pushing takings for the year up by more than 3 per cent. As a result, real takings per available room night
rose slightly after declining steadily over the previous two years (Figure 6).

CANBERRA

Canberra experienced a poor year to September 1997. While room supply increased by 4.8 per cent,
demand declined by 1.3 per cent. The June quarter was particularly bad, with room nights sold falling 11
per cent below the same quarter in 1996. Consequently, occupancy rates fell from 61.4 per cent to 58 per
cent, the lowest of all the capital cities and major tourism destinations (Figure 7).

Takings from hotels, motels and guest houses grew by 2.2 per cent in the year to September 1997,
however the increase in supply saw real takings per available room night fall by 2.4 per cent in the
national capital. Canberra has now fallen well below the national average on this measure, and ranks only
ahead of Hobart among the capital cities (Figure 6).

DARWIN AND THE NORTHERN TERRITORY

Almost 500 new hotel rooms were added to the Darwin room supply between September 1996 and
September 1997. This meant that the number of rooms available for the year increased by more than 20 per
cent compared with the previous year.  Hence, while demand has risen by healthy 6.7 per cent, occupancy
rates have been forced down by more than 6 percentage points from 68.4 per cent to 62.1 per cent (Figure 7). 

As a result, while total takings increased by more than 5 per cent for the year, average takings
have been put under pressure, with real takings per available room night falling by 13.8 per cent
(Figure 6).

For the Northern Territory as a whole, occupancy rates have eased in recent months after growing in
the first part of the year.  Once again, the 500-room increase in supply was the determining factor, as
demand for hotel accommodation during the year increased by 4.6 per cent over the previous year.

SUMMARY

A number of key destinations are facing renewed pressure on their capacity to maintain growth in
returns. In addition to the impact that the Asian financial crisis may have on demand, the review of
accommodation developments under construction conducted for the June 1997 edition of Forecast
suggested that the supply of hotel accommodation in Australia would increase from its June 1997 level
of 176 000 rooms to reach 180 000 early in 1998, with a further increase of 4000 rooms expected by the
end of the year.



While growth in supply of the order of 2 to 2.5 per cent would appear to be sustainable in the longer
term, the expected increases are heavily localised — an increase in supply of around 6 per cent in
Sydney, 10 per cent in Melbourne and more than 12 per cent for the Gold Coast.  Real takings per
available room night are likely to come under pressure in these destinations over the next 12 months.

The recent turnaround in Adelaide may be maintained throughout 1997–98, as the supply of
accommodation is expected to remain stable during the year. Rooms rates in Perth may also rise as a
result of a lull in the growth of supply. However, this market is heavily exposed to traffic from South-east
Asia.

The turnaround in Hobart is also welcome news after a sustained period of difficulty, although it will
require good results during the key December and March quarters to maintain momentum. The outlook
for Canberra will depend on its capacity to arrest recent falls in demand for accommodation.
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REGIONAL

ACCOMMODATION

UPDATE

As reported previously in Forecast, the TFC is developing new forecasts for accommodation supply and
demand across Australia.

The forecasts, which will appear in the June 1998 edition of the magazine, will cover occupancy rates,
room rates, supply of new accommodation, and rates of return on investment for most capital cities and
regional tourism ‘hot spots’.

The forecasts will take much of the guesswork out of investment decision making by enabling
comparisons of the tourist accommodation market to be made across regions, identifying those
regions likely to experience high growth and those for which growth may be comparatively low.

The development of the forecasts depends on sponsorship from interested regions. To date, regional
forecasts are being sponsored for all capital cities (except Brisbane and Melbourne) and Alice Springs,
Kangaroo Island, the Eyre Peninsula, the Kimberleys and the Pilbara/Gascoyne.

Forecasts will also be produced for ‘other Australia’ to help provide a broad national picture of the
accommodation market.

The forecasts are being prepared using a ‘supply and demand’ model, the Tourist Accommodation
Regional Demand, Investment and Supply Model (TARDIS), developed by Access Economics for the
TFC, Tourism Council Australia and ABN Amro Hoare Govett.

CURRENT  S PON SOR S

Australian Hotels Association (New South Wales) Sydney
Tourism New South Wales
Sydney Visitors and Convention Bureau

WA Tourism Commission (with industry contributions) Perth
Kimberleys
Pilbara/Gascoyne

Multi-Function Polis Adelaide
Kangaroo Island

Eyre Regional Development Board Eyre Peninsula

NT Tourist Commission Darwin
Alice Springs

Tourism Tasmania Tasmania

Canberra Tourism and Events Corporation Canberra
ACT Urban Services

Organisations interested in sponsoring accommodation forecasts for specific regions should contact
Alison Allcock, Bureau of Tourism Research, (02) 6213 6935.
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MEASURING THE 

TRUE WORTH OF

TOURISM

The Federal Government is funding the development of a Tourism Satellite Account, linked

to the National Accounts, to help measure the nature and significance of tourism’s

contribution to the Australian economy.

The move will support the recognition of tourism as an industry in its own right, and will

improve the capacity of industry analysts, such as the TFC, and policy makers to prepare more

accurate forecasts and make more informed decisions.

The decision to develop the Australian Tourism Satellite Account (ATSA) is in response to the rapid
growth, in both size and economic importance, of the tourism industry over the past decade.

A tourism satellite account is a means of measuring the industry’s true size and significance in a
manner consistent with the main system of National Accounts used by the Australian Bureau of
Statistics (ABS) to calculate, for example, national income, expenditure and product.

It has been recognised internationally as the best method of providing credible data on tourism’s
importance to the economy and the links that exist between it and other industries.

The National Accounts measure the production, or supply, of goods and services in the economy.
However tourism is a demand-driven industry that is defined by the activities of a particular type of



consumer. It involves visitors buying many commodities, and is not confined to one particular type of
commodity or to particular economic activities that support tourism, for example restaurants.

As a result tourism is not recognised as an industry in official statistics, meaning that tourism
data cannot be extracted from the usual national accounting framework. No other Australian statistics,
official or otherwise, provide a detailed understanding of how the tourism industry works and how it
compares with other industries.

The Bureau of Tourism Research (BTR) undertakes a number of data collections, including broad
estimates of the tourism industry’s contribution to Gross Domestic Product (GDP). Although this data
is very valuable, it is narrow in its application as it does not allow the size of tourism relative to other
types of economic activity to be quantified.

By being linked to the National Accounts, the ATSA will provide credible data on the economic
significance of tourism and the links that exist between it and other industries. It will also enable the
effect of trends and policy initiatives on the industry, and through it the broader economy, to be
effectively analysed.

The ATSA will describe and interrelate all current production, consumption and investment
activities in the economy resulting from tourism demand. Specifically, it will measure the domestic
supply of tourism products and how they are used, for example as inputs towards final demand or as
the final end product. It will also track the source and destination of tourism capital, and employment
by tourism suppliers.

The ATSA can be used to analyse other tourism data to further describe or characterise individual
tourism activities.

A  TWO -D IMEN S I ONA L  A PPROACH

In its business plan for the development and implementation of the ATSA, the ABS indicated that
satellite account figures for the year 1997–98 would be published in the year 2000.

A number of surveys will be undertaken to determine expenditure by consumers on tourism-related
services and which industries provide those services.

The BTR’s well-established International Visitor Survey (IVS) and newly developed National Visitor
Survey (NVS) will collect much of the required information on expenditure. Two existing ABS surveys
— the Service Industry Survey and the Economic Activity Survey — will be used to collect the data
on supply, although both will require additions to capture the information needed to establish the
ATSA.

The total cost to develop and produce the ATSA is estimated to be $920 000. Additional funding of
$100 000 a year will be needed to update the Account, and $300 000 every three years to update the
survey data. 

The ATSA will adopt a two-dimensional approach to provide a comprehensive description of
tourism’s place in the Australian economy. This approach will provide a framework within which
descriptive data, such as employment, can be linked with economic data. 

The first dimension will provide the data and
structure to identify the impact of tourism-related
industries on other industries and on the national
economy, while the second dimension will identify
the factors which will impact on the economic
structure of tourism, such as employment and
investment.

When completed, the ATSA will provide a more
credible measure of tourism’s role in the economy. It
will enable the tourism industry to be compared with
other major industries in terms of size, economic
performance (including employment) and
contribution to GDP.

The comprehensive economic data delivered by
the ATSA will provide an invaluable reference tool
for industry analysts, policy developers and tourism
researchers.



It will help answer questions such as: What is tourism’s contribution, both direct and indirect, to
GDP and employment?; What is the level of capital investment in tourism and how is that investment
dispersed?; What is the impact of major events or ‘shocks’ (i.e. tax changes) on the tourism industry
and its constituent sectors?

Such information will improve the capacity of industry operators and policy makers to develop
strategies and policies which help realise the industry’s full potential. It will also enable more
effectively targeted job creation, export promotion and investment stimulation programs to be
developed.

By linking ATSA data with State Accounts and expenditure information collected by the BTR, State
and Territory governments will also be able to use the data derived from the ATSA to measure
tourism’s significance and undertake industry impact analyses at the State and Territory level.

The ATSA will be an invaluable tool for all players in the tourism industry seeking to successfully
drive their business into the next century. Comprehensive planning, backed by solid data, will help
Australia compete effectively in an increasingly competitive international tourism market. 
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C O M P E N D I U M
The following is  a compendium of all TFC forecasts of domestic tourism activity.

Domestic visitor nights by purpose of visit (millions)

Domestic visitor nights in hotels, motels & guest houses by purpose of visit (thousands)

Domestic visitor nights in New South Wales by purpose of visit (thousands)

Domestic visitor nights in Victoria by purpose of visit (thousands)

Domestic visitor nights in Queensland by purpose of visit (thousands)

Domestic visitor nights in South Australia by purpose of visit (thousands)

Domestic visitor nights in Western Australia by purpose of visit (thousands)

Domestic visitor nights in Tasmania by purpose of visit (thousands)

Domestic visitor nights in Northern Territory by purpose of visit (thousands)

Domestic visitor nights in Australian Capital Territory by purpose of visit (thousands)

Short-term resident departures by purpose of visit (thousands)

Short-term resident departures from  New South Wales by purpose (thousands)

Short-term  resident departures from Victoria by purpose (thousands)

Short-term resident departures from Queensland by purpose (thousands)

Short-term resident departures from South Australia by purpose (thousands)

Short-term resident departures from Western Australia by purpose (thousands)

Short-term resident departures from Tasmania by purpose (thousands)

Short-term resident departures from Northern Territory by purpose (thousands)

Short-term resident departures from ACT by purpose (thousands)
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DOMESTIC VISITOR NIGHTS BY PURPOSE OF VISIT 
(MILLIONS)

YEAR BUSINESS HOLIDAY VFR OTHER TOTAL
1994-95 28.1 102.8 70.8 44.7 246.3
1995-96 30.4 104.6 77.2 44.3 256.5
1996-97 29.1 103.0 73.2 45.7 251.0
1997-98 31.1 102.5 74.6 45.9 254.2
1998-99 32.5 99.1 75.9 46.1 253.6
1999-20 34.1 100.2 76.4 46.3 257.0
2000-01 35.9 101.7 78.1 46.5 262.2
2001-02 37.8 102.8 79.4 46.7 266.6
2002-03 39.7 102.9 80.5 46.9 270.0
2003-04 41.4 103.4 81.8 47.1 273.6
2004-05 43.1 105.0 83.6 47.2 278.9
2005-06 44.8 106.7 85.4 47.4 284.3
2006-07 46.6 108.4 87.2 47.6 289.8

ANNUAL GROWTH (%)
1995-96 8.2 1.8 9.1 -1.0 4.1
1996-97 -4.1 -1.6 -5.2 3.2 -2.1
1997-98 6.8 -0.4 2.0 0.5 1.3
1998-99 4.5 -3.4 1.7 0.4 -0.2
1999-20 5.0 1.1 0.7 0.4 1.3
2000-01 5.2 1.6 2.2 0.4 2.0
2001-02 5.1 1.1 1.7 0.5 1.7
2002-03 5.1 0.1 1.4 0.4 1.3
2003-04 4.3 0.5 1.6 0.4 1.3
2004-05 4.0 1.6 2.2 0.4 1.9
2005-06 4.0 1.6 2.2 0.4 1.9
2006-07 4.0 1.6 2.2 0.4 1.9

AVERAGE ANNUAL GROWTH RATE 1996-97 TO 2006-07 (%)
4.0 0.3 1.1 0.7 1.1

•Numbers in bold are forecasts.
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YEAR BUSINESS HOLIDAY VFR OTHER TOTAL
1994-95 12 233 22 872 4483 10 470 50 058
1995-96 13 004 24 277 5285 10 812 53 378
1996-97 12 585 23 470 4646 10 052 50 753
1997-98 13 373 23 575 4924 10 649 52 521
1998-99 13 975 22 793 5009 10 695 52 472
1999-20 14 663 23 046 5042 10 742 53 493
2000-01 15 437 23 391 5155 10 788 54 771
2001-02 16 254 23 644 5240 10 834 55 972
2002-03 17 071 23 667 5313 10 881 56 932
2003-04 17 802 23 782 5399 10 927 57 910
2004-05 18 533 24 150 5518 10 950 59 151
2005-06 19 264 24 541 5636 10 997 60 438
2006-07 20 038 24 932 5755 11 043 61 768

AVERAGE PERCENTAGE OF DOMESTIC VISITOR NIGHTS IN HOTELS, MOTELS 
& GUEST HOUSES: 1995-96 TO 1996-97 

43.0 23.0 6.6 23.2 20.5
•Numbers in bold are forecasts.

DOMESTIC VISITOR NIGHTS IN HOTELS, MOTELS & GUEST
HOUSES BY PURPOSE OF VISIT (THOUSANDS)



YEAR BUSINESS HOLIDAY VFR OTHER TOTAL
1994-95 8 369 33 230 23 312 14 771 79 682
1995-96 8 546 35 146 25 495 13 689 82 876
1996-97 8 905 33 068 25 360 14 601 81 934
1997-98 8 895 33 660 25 215 14 666 82 436
1998-99 9 293 32 543 25 655 14 729 82 220
1999-20 9 753 32 906 25 822 14 793 83 274
2000-01 10 267 33 398 26 398 14 857 84 920
2001-02 10 811 33 760 26 837 14 920 86 328
2002-03 11 354 33 793 27 208 14 985 87 340
2003-04 11 840 33 956 27 648 15 050 88 494
2004-05 12 327 34 480 28 258 15 080 90 145
2005-06 12 813 35 040 28 865 15 145 91 863
2006-07 13 328 35 598 29 473 15 209 93 608

•Numbers in bold are forecasts.

DOMESTIC VISITOR NIGHTS IN NEW SOUTH WALES 
BY PURPOSE OF VISIT (THOUSANDS)
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DOMESTIC VISITOR NIGHTS IN VICTORIA 
BY PURPOSE OF VISIT (THOUSANDS)

YEAR BUSINESS HOLIDAY VFR OTHER TOTAL
1994-95 4224 19 544 14 646 8855 47 269
1995-96 4661 20 146 14 657 8966 48 430
1996-97 4185 19 773 14 872 9154 47 984
1997-98 4758 19 711 14 659 9194 48 322
1998-99 4973 19 057 14 914 9234 48 178
1999-20 5217 19 268 15 013 9274 48 772
2000-01 5493 19 557 15 347 9314 49 711
2001-02 5783 19 768 15 602 9354 50 507
2002-03 6074 19 788 15 818 9394 51 074
2003-04 6334 19 884 16 074 9434 51 726
2004-05 6594 20 192 16 427 9454 52 667
2005-06 6854 20 518 16 781 9494 53 647
2006-07 7130 20 845 17 135 9534 54 644

•Numbers in bold are forecasts.
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YEAR BUSINESS HOLIDAY VFR OTHER TOTAL
1994-95 6 136 27 535 16 952 10 111 60 734
1995-96 7 532 26 482 19 423 10 284 63 721
1996-97 5 962 27 346 16 589 10 474 60 371
1997-98 7 495 26 589 17 837 10 520 62 441
1998-99 7 833 25 707 18 148 10 566 62 254
1999-20 8 218 25 992 18 267 10 612 63 089
2000-01 8 652 26 381 18 674 10 658 64 365
2001-02 9 110 26 666 18 985 10 704 65 465
2002-03 9 568 26 692 19 248 10 749 66 257
2003-04 9 977 26 822 19 558 10 795 67 152
2004-05 10 387 27 237 19 989 10 818 68 431
2005-06 10 797 27 678 20 419 10 864 69 758
2006-07 11 231 28 119 20 850 10 910 71 110

•Numbers in bold are forecasts.

DOMESTIC VISITOR NIGHTS IN QUEENSLAND 
BY PURPOSE OF VISIT (THOUSANDS)
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DOMESTIC VISITOR NIGHTS IN SOUTH AUSTRALIA 
BY PURPOSE OF VISIT (THOUSANDS)

YEAR BUSINESS HOLIDAY VFR OTHER TOTAL
1994-95 1838 6146 4805 3162 15 951
1995-96 1946 6558 5231 3088 16 823
1996-97 2301 6960 5256 3213 17 730
1997-98 1990 6683 5207 3227 17 107
1998-99 2080 6461 5298 3241 17 080
1999-20 2182 6533 5333 3255 17 303
2000-01 2298 6631 5451 3269 17 649
2001-02 2419 6703 5542 3283 17 947
2002-03 2541 6709 5619 3297 18 166
2003-04 2650 6742 5710 3311 18 413
2004-05 2758 6846 5835 3318 18 757
2005-06 2867 6957 5961 3332 19 117
2006-07 2982 7068 6087 3346 19 483

•Numbers in bold are forecasts.

GO BACK



YEAR BUSINESS HOLIDAY VFR OTHER TOTAL
1994-95 4118 9610 6326 4493 24 547
1995-96 4462 8884 7255 4466 25 067
1996-97 4954 9794 5848 4602 25 198
1997-98 4572 9225 6490 4622 24 909
1998-99 4778 8919 6603 4642 24 942
1999-20 5013 9018 6647 4662 25 340
2000-01 5277 9153 6795 4683 25 908
2001-02 5557 9252 6908 4703 26 420
2002-03 5836 9261 7004 4723 26 824
2003-04 6086 9306 7117 4743 27 252
2004-05 6336 9450 7273 4753 27 812
2005-06 6586 9603 7430 4773 28 392
2006-07 6850 9756 7586 4793 28 985

•Numbers in bold are forecasts.

DOMESTIC VISITOR NIGHTS IN WESTERN AUSTRALIA BY
PURPOSE OF VISIT (THOUSANDS)
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DOMESTIC VISITOR NIGHTS IN TASMANIA
BY PURPOSE OF VISIT (THOUSANDS)

YEAR BUSINESS HOLIDAY VFR OTHER TOTAL
1994-95 1102 3565 2027 1703 8397
1995-96 784 3871 2632 1421 8708
1996-97 769 3364 2413 1604 8150
1997-98 902 3577 2507 1611 8597
1998-99 943 3459 2550 1618 8570
1999-20 989 3497 2567 1625 8678
2000-01 1041 3549 2624 1632 8846
2001-02 1096 3588 2668 1639 8991
2002-03 1151 3591 2705 1646 9093
2003-04 1201 3609 2748 1653 9211
2004-05 1250 3665 2809 1657 9381
2005-06 1299 3724 2869 1664 9556
2006-07 1351 3783 2930 1671 9735

•Numbers in bold are forecasts.
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YEAR BUSINESS HOLIDAY VFR OTHER TOTAL
1994-95 1357 1990 885 531 4763
1995-96 1294 2070 863 650 4877
1996-97 1018 1729 1096 608 4451
1997-98 1368 1876 977 610 4831
1998-99 1430 1814 994 613 4851
1999-20 1500 1834 1001 616 4951
2000-01 1580 1861 1023 618 5082
2001-02 1663 1881 1040 621 5205
2002-03 1747 1883 1055 624 5309
2003-04 1822 1892 1072 626 5412
2004-05 1896 1922 1095 628 5541
2005-06 1971 1953 1119 630 5673
2006-07 2050 1984 1142 633 5809

•Numbers in bold are forecasts.

DOMESTIC VISITOR NIGHTS IN NORTHERN TERRITORY
BY PURPOSE OF VISIT (THOUSANDS)
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DOMESTIC VISITOR NIGHTS IN AUSTRALIAN CAPITAL TERRITORY BY
PURPOSE OF VISIT (THOUSANDS)

YEAR BUSINESS HOLIDAY VFR OTHER TOTAL
1994-95 928 1144 1814 1106 4992
1995-96 1137 1464 1663 1706 5970
1996-97 1038 926 1782 1444 5190
1997-98 1120 1179 1708 1450 5457
1998-99 1170 1140 1738 1457 5505
1999-20 1228 1152 1750 1463 5593
2000-01 1292 1170 1788 1469 5719
2001-02 1361 1182 1818 1476 5837
2002-03 1429 1183 1843 1482 5937
2003-04 1490 1189 1873 1488 6040
2004-05 1552 1208 1914 1492 6166
2005-06 1613 1227 1956 1498 6294
2006-07 1678 1247 1997 1504 6426

•Numbers in bold are forecasts.
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YEAR BUSINESS HOLIDAY VFR OTHER TOTAL CHANGE ON 
PREVIOUS 
YEAR (%)

1995 612 1140 645 122 2519 7.0
1996 657 1263 684 128 2732 8.5
1997 714 1373 697 149 2933 7.3
1998 780 1471 747 165 3162 7.8
1999 861 1566 784 174 3384 7.0
2000 946 1661 831 190 3628 7.2
2001 1027 1677 860 201 3766 3.8
2002 1108 1706 893 209 3916 4.0
2003 1191 1746 923 216 4076 4.1
2004 1282 1784 955 225 4247 4.2
2005 1392 1809 985 236 4423 4.1
2006 1513 1827 1017 246 4602 4.0

AVERAGE ANNUAL GROWTH RATE: 1997-2006
8.7 3.8 4.1 6.9 5.4

•Numbers in bold are forecasts.

SHORT-TERM RESIDENT DEPARTURES 
BY PURPOSE OF VISIT (THOUSANDS)
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SHORT-TERM RESIDENT DEPARTURES FROM NEW SOUTH WALES
BY PURPOSE (THOUSANDS)

YEAR BUSINESS HOLIDAY VFR OTHER TOTAL
1995 257 463 267 50 1037
1996 279 503 285 53 1120
1997 303 553 290 62 1209
1998 331 592 311 69 1303
1999 366 630 326 72 1395
2000 402 669 346 79 1496
2001 437 675 358 84 1554
2002 471 687 372 87 1617
2003 506 703 384 90 1684
2004 545 718 397 94 1755
2005 592 728 410 98 1829
2006 643 735 423 103 1905

•Numbers in bold are forecasts.  •NSW includes other territory.
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YEAR BUSINESS HOLIDAY VFR OTHER TOTAL
1995 154 254 156 30 593
1996 163 285 163 31 642
1997 177 307 166 36 685
1998 193 328 177 40 739
1999 214 350 186 42 791
2000 235 371 197 46 849
2001 255 375 204 48 882
2002 275 381 212 50 918
2003 295 390 219 52 957
2004 318 398 227 54 997
2005 346 404 234 57 1040
2006 375 408 241 59 1084

•Numbers in bold are forecasts.

SHORT-TERM  RESIDENT DEPARTURES FROM VICTORIA 
BY PURPOSE (THOUSANDS)
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SHORT-TERM RESIDENT DEPARTURES FROM QUEENSLAND 
BY PURPOSE (THOUSANDS)

YEAR BUSINESS HOLIDAY VFR OTHER TOTAL
1995 89 162 104 18 373
1996 96 186 107 20 409
1997 104 196 110 22 432
1998 114 210 118 25 466
1999 125 223 124 26 498
2000 138 237 131 28 534
2001 150 239 136 30 555
2002 161 243 141 31 577
2003 173 249 146 32 600
2004 187 254 151 34 626
2005 203 258 156 35 652
2006 220 260 161 37 678

•Numbers in bold are forecasts.
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YEAR BUSINESS HOLIDAY VFR OTHER TOTAL
1995 28 58 30 5 121
1996 28 65 30 6 130
1997 31 70 33 7 141
1998 34 75 35 7 152
1999 37 80 37 8 163
2000 41 85 39 9 174
2001 45 86 41 9 180
2002 48 87 42 9 187
2003 52 89 44 10 195
2004 56 91 45 10 203
2005 61 93 46 11 211
2006 66 94 48 11 219

•Numbers in bold are forecasts.

SHORT-TERM RESIDENT DEPARTURES FROM SOUTH AUSTRALIA
BY PURPOSE (THOUSANDS)
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SHORT-TERM RESIDENT DEPARTURES FROM WESTERN AUSTRALIA
BY PURPOSE (THOUSANDS)

YEAR BUSINESS HOLIDAY VFR OTHER TOTAL
1995 60 156 66 13 295
1996 64 176 72 12 323
1997 70 191 73 15 350
1998 76 205 78 17 376
1999 84 218 82 18 402
2000 93 231 87 20 431
2001 101 234 90 21 445
2002 109 238 94 22 461
2003 117 243 97 22 479
2004 126 248 100 23 497
2005 136 252 103 24 516
2006 148 254 106 25 534

•Numbers in bold are forecasts.
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YEAR BUSINESS HOLIDAY VFR OTHER TOTAL
1995 5 12 6 1 24
1996 6 14 7 1 28
1997 6 15 7 1 29
1998 7 16 7 2 31
1999 7 17 8 2 34
2000 8 18 8 2 36
2001 9 18 8 2 37
2002 9 19 9 2 39
2003 10 19 9 2 40
2004 11 19 9 2 42
2005 12 20 10 2 43
2006 13 20 10 2 45

•Numbers in bold are forecasts.

SHORT-TERM RESIDENT DEPARTURES 
FROM TASMANIA BY PURPOSE (THOUSANDS)
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SHORT-TERM RESIDENT DEPARTURES 
FROM NORTHERN TERRITORY BY PURPOSE (THOUSANDS)

YEAR BUSINESS HOLIDAY VFR OTHER TOTAL
1995 4 15 6 1 26
1996 3 15 5 1 25
1997 4 18 6 2 30
1998 5 19 6 2 32
1999 5 20 7 2 34
2000 6 22 7 2 37
2001 6 22 7 2 38
2002 7 22 8 2 39
2003 7 23 8 2 40
2004 8 23 8 2 42
2005 9 24 9 2 43
2006 9 24 9 3 44

•Numbers in bold are forecasts.
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YEAR BUSINESS HOLIDAY VFR OTHER TOTAL
1995 16 20 10 3 49
1996 17 21 14 3 55
1997 18 24 12 4 58
1998 19 25 13 4 62
1999 22 27 14 4 67
2000 24 29 15 5 72
2001 26 29 15 5 75
2002 28 29 16 5 78
2003 30 30 16 5 82
2004 32 31 17 6 85
2005 35 31 17 6 89
2006 38 31 18 6 93

•Numbers in bold are forecasts.

SHORT-TERM RESIDENT DEPARTURES 
FROM ACT BY PURPOSE (THOUSANDS)
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Grant Bowie Australian Hotels Association

Christopher Brown Tourism Task Force

Saul Eslake Australian Bankers Association

David Mazitelli Department of Industry, Science and Tourism

John Morse Australian Tourist Commission

Peter Robins Bureau of Tourism Research

Peter Verwer Property Council of Australia

Stephen Albin Tourism Council Australia

MEMBER SH I P  O F  TH E  T E CHN I C A L  COMM I T T E E  

REPRESENTATIVE ORGANISATION

Peter Robins Chairman

Jeff Aughton National Australia Bank

Karl Flowers Tourism Task Force
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Gerry Gilchrist Federal Airports Corporation

Adrian Harrington Property Council of Australia Limited
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Brian Phillips Tourism Council Australia
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