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Executive summary

Introduction

The Federal Government is undertaking a Climate Change Forward Agenda that will focus upon
the community, covering a twenty to thirty year time span. Following initial qualitative
exploration of community attitudes, a national survey was commissioned to measure the
current awareness and knowledge of the community and also to identify how prevalent the key
attitudes are from the qualitative research. The survey findings also provide a benchmark
against which changes in community awareness and knowledge levels and/or expectation of
personal involvement in positive activities can be monitored and the Climate Change Forward
Strategy’s progress can be revised or confirmed. Colmar Brunton Social Research (CBSR) is

pleased to present the findings of this national survey.

Findings

Community attitudes to energy use

e Only 1% of those interviewed admitted they were not interested in doing things to reduce
their (household’s) energy use and less than 1 in 10 (6%) said they would like to do things
to reduce their (household’s) energy use but were not doing anything at present. The
majority, two-thirds (66%) said they are doing some things to reduce their (household’s)
energy use but there was more they could do. One-quarter (26%) said they were doing

everything they could to reduce their energy use.
Attitudes to climate change

e At present, climate change is not top-of-mind as an important environmental issue. Fewer
than 1 in 10 respondents spontaneously mentioned climate change amongst their top three
important environmental issues. Water supply/quality, pollution, salinity/land degradation

and forests/tree clearing were seen as the main important environmental issues.

e While top-of-mind recognition of Climate change is relatively low, 9 out of 10 (88%) of
respondents believed that the climate is changing and 77% believed it would have an effect

on them and their families.
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e When prompted, the majority (78%) of respondents indicated that they felt that climate

change is an important issue facing Australia. Only 4% feel that it is an unimportant issue.

e A similar proportion, (67%) of respondents indicated that they are concerned about climate

change.

Contributors to climate change

e Of those who believe the climate is changing, one in three people (31%) cited the general
descriptor, pollution, as the cause of this change. Others attributed climate change to the
ozone layer (20%), the greenhouse effect (14%), the burning of fossil fuels (12%), global
warming (10%) and industry/factories (10%).

e When respondents were asked what the biggest contributors to climate change were,

emissions from vehicles was mentioned more than one-third of the time.
Government actions to address climate change

e Six in ten respondents believed that addressing climate change was the responsibility of
everyone equally. One-quarter believed that it was the responsibility of the Government

and 7% believed it was the responsibility of industry.

e Whilst quite a few people (15%) did not know whether the Commonwealth Government
was doing anything about climate change at present, 1 in 2 thought the Commonwealth
Government was not doing anything!. One in three thought the Commonwealth
Government was doing something about climate change.

e Of those who did believe that the Commonwealth Government was doing something,
education/raising awareness was the most mentioned Government activity (34% of
mentions). A further 30% of comments related to the Government not doing anything or
not enough.

e When asked what the Government should be doing, education/raising peoples awareness

was the most mentioned task.

! This finding is consistent with anecdotal evidence which suggests that as well as having a low awareness of what
government's actually do, people are confused about what is being done at the Commonwealth government level as
distinct from state and local government levels.
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Awareness of climate change related programs,
organisations and publications

e One-quarter (24%) of respondents had heard of The Australian Greenhouse Office.
Although Energy Ratings on Appliances were well known (88%), Energy Smart (54%) and
Green Power (47%) were less well known. Just under half the respondents had heard of
The National Greenhouse Strategy (43%) and The Fuel Consumption Guide. Whilst just
under one-quarter of people had heard of Greenhouse Challenge (27%) and Your Home
(21%), less than 1 in 10 had heard of Cool Communities (6%).

Household energy consumption: attitudes

e Overall, people saw reducing their household’s energy consumption as important, with 81%
of respondents indicating that this was important.

e Although 1 in 5 people (22%) could not spontaneously think of anything that would
encourage them to reduce household energy consumption, the most common unprompted
suggestions related to financial benefits or incentives. Spontaneous mention of any less
tangible benefits was at a far lower level (each was mentioned by less than 1 in 10 people).

e However, when prompted, the vast majority (over 80%) of those not spontaneously
mentioning specific incentives, thought that financial benefits, understanding how the
benefits outweigh the costs and health benefits, securing the environment for future
generations, having proof that what one does will make a difference and feeling good
because one is doing the right thing would encourage them to reduce their energy use.
Two thirds said that following the example of others would encourage them to reduce their

energy use.

e Perceived discouragement to reducing their household’s energy use was mainly attributed
to cost (25%), too much effort (too inconvenient 14%, too time consuming 8% and not
knowing what to do (12%)). However, 1 in 5 people (18%) did not know what discourages

them.

e When buying a car, fuel efficiency was cited as being the most important consideration
(86%), followed by cost/price (79%) and performance/features (67%).
e When buying a house, location was the most important influence (91%), followed by

cost/price (88%) and energy efficiency (75%). Interestingly, those who had not
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purchased a home in the past two years were more likely to see energy efficiency as an
influencing factor in their decision to buy, when compared to those who had purchased a

house.
Household energy consumption: behaviour

e The vast majority (90%) said they would be prepared to pay a 5% premium for an energy
efficient appliance and of these people one half (47%) claimed they would be prepared to
pay a 20% premium. Of the total sample, two thirds (65%) said they would be more likely
to pay a premium, if they knew the additional monies were going to help improve the

environment.

e The most common activities undertaken in the last six months were washing clothes in cold
water (83%), having one’s car serviced (79%) and turning off unnecessary appliances at
the power point (77%). Just under two thirds (62%) had reduced their heating/cooling
energy consumption. Over half had reduced their car usage (54%) and over half had used

compact fluorescent light globes (51%).

e The majority of people (73%) had home insulation and a smaller majority (53%) had a
garden landscaped to maximise summer shade and winter sun. Far fewer had either a high
efficiency gas hot water service (34%) or a solar hot water service (13%). Less than 1 in

10 bought green power (8%).

Sources of information on climate change

e The mass media were the main cited source of having heard about climate change and the
most preferred options for hearing about such change. However, although only 2% had

heard about climate change via direct mail, more than one-quarter (27%) said they would

prefer to hear about climate change in this way.
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Introduction

Colmar Brunton Social Research (CBSR) is pleased to present the findings of the Benchmark
Research, which was designed to provide a measure against which responses to the

Commonwealth Government’s Climate Change Forward Strategy can be compared over time.

Background

The Federal Government is undertaking a Climate Change Forward Agenda covering a twenty
to thirty year time span that will focus upon the community. Hence, the Federal Government
wished to explore how the general community can be enrolled and involved in this forward
strategy, with particular regard to household greenhouse emissions and responsible actions or

behaviour.

A qualitative exploration of community attitudes had already been undertaken and CBSR used
the findings of that research to help develop the questionnaire for this national survey. The
purpose of the national survey was to measure the current awareness and knowledge of the
community, and also to identify how prevalent the key attitudes are from the qualitative
research. The survey findings also provide a benchmark against which changes in community
awareness and knowledge levels and/or expectation of personal involvement in positive
activities can be monitored and the Climate Change Forward Strategy’s progress can be revised

or confirmed.

Research objectives

The objectives of the national survey were identified as being:

e to provide a national benchmark against which to measure the Climate Change Forward
Strategy’s progress over the years;

e to provide some broad-based data to feed into the further development of initiatives; and

e to indicate the gap between where Australia’s population is currently, in terms of
awareness, attitude, knowledge and action and where they need to be to effectively
address greenhouse emissions in the household sector.
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Methodology

Below is a brief description of the methodology for the Survey. For a detailed description,

please see Appendix 1: Technical Appendix.

Target Audience

The primary target audience for the national survey was defined as people who have
discretionary power over household expenditure. The 2003 Community Perceptions of Climate
Change research covered urban, regional and rural households from all Australian States and

Territories.

Approach

Following a comprehensive briefing meeting, the plans for this national survey were finalised as
to sample nature, size and weightings requirements, quality control measures, reporting

requirements and the scope of the questionnaire.

An initial pilot study of 20 interviews was completed, after which the questionnaire was
finalised. A copy of the questionnaire is shown in Appendix 2: Questionnaire.

Survey methodology

Interviewing technique

Computer Assisted Telephone Interviewing (CATI) was used to allow for rigorous sampling
protocols, high quality control over interviewing and minimum opportunity for error by

eliminating a data entry stage.
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Sample

A target of 1250 interviews was set, using a disproportionate to population approach to ensure
a high level of confidence at the national level (+/- 3% at the 95% confidence level), and to
provide robust sub-samples. Particular attention was paid to achieving a workable sample of

Indigenous Australians and over-sampling was used to complete a total of 100 such interviews.

After the completion of the 1250 interviews, demographic analysis was undertaken to evaluate
the veracity of the sample. On completing this analysis, it was seen that there was an over-
representation of regional and rural respondents. The survey was therefore amended, with
new quotas set by State/Territory and rural, regional/metro to ensure that the final sample
better represented the Australian community. A total of 1713 interviews were completed.

The sample was post weighted to ensure the results reflected the views of the population in the
correct proportions by State and Territory and metro/non-metro. The booster indigenous
sample was combined with the randomly selected indigenous respondents to allow comparisons
between results for the general population (including randomly selected indigenous
respondents) to be compared with results for indigenous respondents only. The resulting
samples were 1635 general population (including randomly selected Indigenous respondents)
and 103 indigenous (78 booster and 25 random).

Post-weighting was based on ABS population parameters for capital city/rest of State to ensure
that the 2003 general population sample on n= 1635 accurately reflected the Australian
population. For more information on the weighting procedure see Appendix 1: Technical
Appendix.
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Response rate

A total of 1713 respondents completed the survey, and the response rate for the entire sample
is calculated to be 12.3%. For details on how the response rate was calculated see Appendix

1: Technical Appendix.

Interpretive notes

Tables and percentages

Percentages are rounded to whole numbers. Figures/tables may not always add to 100% due
to rounding. Base sizes for each question are normally shown under the graph or table where

the data are presented.

Classification of ratings

Some questions in the survey were asked using 10-point scales. These scales were used to

indicate level of importance, concern and influence. To allow for data analysis and ease of

interpretation, all ten point scales have been collapsed in the following way:

e A score of 1-2 means ‘Extremely unimportant, ‘Extremely unconcerned, ‘Extremely
uninfluential.

e A score of 3-4 means ‘unimportant, ‘unconcerned, ‘uninfluential.

e A score of 5-6 means ‘neither’.

e A score of 7-8 means ‘important, ‘concerned, ‘influential.

e A score of 9-10 means ‘Extremely important, ‘Extremely concerned, ‘Extremely influential.

Reporting of demographic differences

All findings have been analysed to identify statistically significant differences by age, gender,
education level, family lifecycle, state/territory, metropolitan/non-metropolitan as well as for
people from a non-English speaking background. Any statistically significant trends have been
commented on. As a different sampling approach was used to conduct the Indigenous booster

study, results for Indigenous people have been reported on separately throughout the report.



Detailed findings

Community attitudes to energy use

Respondents were asked to choose a statement which best described their attitude and
behaviour with regard to reducing household energy use. These four statements and related

phases were:

e Pre-contemplation: "I am not interested in doing things to reduce my energy use”.

e Contemplative: "I would like to do things to reduce my energy use but I am not doing

anything at the moment”.
e Action: "I am doing some things to reduce my energy use but there is more that I could
do”.

e Maintenance: "I do everything that I can do to reduce my energy use”.

Throughout this report, analysis was conducted to see if there were differences in opinions
between these four groups with regard to environmental issues, strategies to deal with these

issues, and actions and behaviours.

Two thirds of those interviewed (66%) said they were doing some things to reduce their
(household’s) energy use but that there was more that they could do (Action). Australians
under than 60 years of age were more likely than Australians aged 60 plus to mention this
statement (Under 30 years 70%, 30-39 years 71%, 40-49 years 78%, 50-59 years, 70%,
60 and older 47%). People who were tertiary educated are also more likely than other

respondents to mention this.

Indigenous respondents were less likely to be classified as Action (51%).

One quarter of respondents (26%) said they were doing everything they could to reduce

their (household’s) energy use (Maintenance).

Those more likely to be classified as Maintenance include:
» Those aged 60 years (44%) and over compared to those younger (under 30
17%, 30-39 years 22%, 40-49 years 17%, 50-59% 26%); and
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» Those whose highest level of education is year 9 or 10 (38%), compared to

respondents with a university qualification (Diploma/Bachelor/Honours 20%, post
graduate 13%).

e Less than 1 in 10 (6%) said they would like to do things to reduce their (household’s)
energy use but were not doing anything at the moment (Contemplation).
» Respondents aged under 30 years of age were more likely to be classified as
Contemplation, when compared to older respondents.

e Only 1% said they were not interested in doing things to reduce their (household’s) energy
use (Pre-contemplation)?.

Figure 1: Attitudes to household energy conservation

can do

e ot tcosaco. T -
more that I could do 66%

Would like to but not o
) ) 6%
doing anything

Not interested in doing F 1%

anything

0% 10% 20% 30% 40% 50% 60% 70%

Q14: In most Australian households, three activities consume the most energy. These are heating and cooling the
house, heating hot water and running the car.

Which of the following best describes you? READ ALL CODE ONE ONLY

Base: All respondents (n=1635)

2 2The small size of this sub-sample does not allow the identification of meaningful differences across categories.
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Important Environmental Issues

All respondents were asked to list three important environmental issues facing the Australian

community. No specific issues were prompted.

91 respondents identified only one issue that they considered to be an important
environmental issue facing Australia. A further 125 respondents identified two
environmental issues and 1419 respondents were able to identify three important
environmental issues facing Australia.

Climate change is not spontaneously seen as an important environmental issue, with only
4% of respondents mentioning it first as one of the three most important environmental
issues facing Australia. A further 3% of those who mentioned a second issue and 4% of
those who mentioned a third issue indicated that climate change was a concern.

Overall the most important environmental issues were:

e Water supply and/or quality 1% 32% 2" 21% 3 11%
e Pollution 1% 19% 2" 16% 3% 21%
e Salinity/land degradation 1% 15% 2M: 12% 3: 9%

e Forests and tree clearing 1% 10% 2" 19% 3" 16%

Other issues mentioned by less than 2% included GM foods, bushfires/drought, ocean

pollution, war, endangered animals and lack of recycling.
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Figure 2: Incidence of environmental issues perceived as important — mentioned by

2% or more

32%
Water Supply/Quality

Pollution

Salinity/Land degradation

Forests & Tree Clearing

Air quality

Climate change

Plastic bags

Biodiversity 1%
2%

0% 5% M 1st mention M 2nd mention m 3rd mention 30% 35%

Q1: What do you believe are the three most important environmental issues facing Australians today?
DO NOT READ CODE UP TO 3 RANK ANSWERS
Base: All first, second and third responses.

e Of greatest concern to Indigenous respondents was water supply (1% 17%, 2™ 11% and 3™
5%), forests and tree clearing (1% 14%, 2™ 16% and 3™ 17%) and pollution (1% 16%, 2™
9% and 3" 7%).

e Salinity was of greater concern to people in Western Australia than elsewhere in the country
and Water supply/quality was of greater concern to those in South Australia than to those

in Western Australia.
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Climate change

Agreement that the world’s climate is changing

e Almost nine out of ten people (88%) agreed that the world’s climate is changing.
e Similar to the general population, 92% of Indigenous respondents feel that the world’s

climate is changing.
Figure 3: Agreement with the statement that the world’s climate is changing

100% -
90% - 88%
80% -
70% -
60% -
50% -
40% -
30% -
20% -

0,
10% - 8% %

0% -
World Climate Changing World Climate not Don't know
Changing

Q2: Which statement do you agree with most? The world’s climate is changing. The world'’s climate is not changing
Base: All respondents (n=1635 )

e Women were more likely to agree than men (91% compared to 84%).
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Impact of climate change

e Respondents who believed the world’s climate is changing were asked if they believed that
this climate change would have an impact on them and their families.
e Three-quarters (77%) of respondents thought that climate change would have an effect on

them and their families.

Figure 4: Perceived likely impact of climate change on family

100% -
90% -
80% - 77%
70% H
60% -
50% H
40% -
30% H

20%

20% -

10% A
3%

0% -
Will Impact/Effect Will not Impact/Effect Don't know

Q3: Do you think climate change (READ AND ROTATE, CODE ONE ONLY) Will impact or have an effect on you and

your family or will not impact or not have an effect on you and your family?

Base: All respondents who agree the world’s climate is changing (n=1464)

e Three-quarters (73%) of Indigenous respondents thought that climate change would have
an effect on them and their families.

e Respondents from Victoria were more likely to feel that climate change would have an
impact (85%) on them and their family, compared with respondents from NSW (71%) or
Tasmania (72%).

e Women (79%) were more likely to say climate change would effect them than were men
(73%).
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e Respondents aged between 30 and 39 years of age were also more likely to believe that
climate change would have an impact (88%), compared with older and younger

respondents.

Causes of world climate change

e Pollution (31%) was the most commonly cited cause of climate change, with the ozone
layer (20%) and the greenhouse effect (14%) being other factors mentioned by those who
believe the climate is changing.

e Burning fossil fuels (12%) and global warming (10%) were each mentioned by 1 in 10

people.

Figure 5: Perceived causes of world climate change

Pollution 31%
Ozone

Greenhouse Effect
Using/Burning Fossil Fuels
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Q4. What do you think is causing the world’s climate to change?
Base: All responses

e Indigenous respondents had similar views with one-third (33%) citing pollution, 18% citing

the ozone layer and 13% citing the greenhouse effect as a cause of world climate change.
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e Women were more likely than men to see pollution (33% compared to 27%) and ozone

(23% compared to 16%) as causing climate change.

Importance of climate change

e The importance of climate change was measured on a 1 to 10 scale, where 1 was extremely
unimportant and 10 was extremely important.

e Three-quarters (78%) of respondents indicated that climate change was important to
Australia (40% important, 38% extremely important).

Figure 6: Perceived importance of climate change for Australia

40%
38%

15%
o o
2% 2% 1%

Extremely Unimportant Neither important Important Extremely Don't know
unimportant nor unimportant important

Q5: On a scale of one to ten, where one is extremely unimportant and ten is extremely important, how important do
you think climate change is to Australia?
Base: All respondents (n=1464)

e Three-quarters (79%) of Indigenous respondents indicated that climate change was
important to Australia (27% important, 52% extremely important).
e People who considered climate change an extremely important issue include:
e Women (41%) rather than men (34%).
e People aged between 40-49 (44%) compared to those aged under 30 years (22%).
e Families with children who talked about climate change (43%) compared to those who

have children who did not talk to them about climate change issues (36%).
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Concern about climate change

e Two-thirds of respondents indicated that they were concerned about climate change (38%
concerned, 29% extremely concerned).
e Less than one-in-ten respondents who felt that the world’s climate is changing were

unconcerned about this change (3% unconcerned, 4% extremely unconcerned).

Figure 7: Personal concern about climate change
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Extremely unconcerned Unconcerned Neither concerned nor Concerned Extremely concerned
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Q6. On a scale of one to ten, where one is extremely unconcerned and ten is extremely concerned, how concerned
are you about climate change?
Base: All respondents (n=1464)

e Indigenous respondents had the same level of concern as general population respondents.
e People more concerned about the issue were:

e Respondents who can be classified as Maintenance (doing all they can) (41% extremely
concerned), compared to those who can be classified as Action (24%) (doing some
things but could do more).

e Families with children who talk about climate change (35% extremely concerned) compared
to those with children who do not talk about climate change (24%) and those who do not

have children (25%).
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Biggest Contributors to Climate Change

Respondents were asked to list the human activities that they considered had an influence on

climate change.

e Emissions from vehicles was mentioned 38% of the time as a top-of-mind human activity
that contributes to climate change.

e Other human actions mentioned more than one-quarter of the time included land clearing
(25%) and factory/industry pollution (22%)

e Other activities mentioned less than 5% of the time include:

Greenhouse effect (3%);

Overpopulation (3%);

Overuse of electricity (2%);

Nothing (2%);

Lack of recycling (2%);

Excessive use of energy (2%);

Aircraft burning fuel (1%);

Plastic bags (1%);

Excessive manufacture (1%);

Technology/lifestyle (1%);

War (1%); and

Mining (1%).

YV V V V V V V V V V V VY
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Figure 8: Biggest contributors to climate change
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Q7: What human activities do you believe are the two biggest contributors to climate change in Australia? RECORD
VERBATIM
Base: All responses

e Respondents from Tasmania were more likely (19%) than those from any other
State/Territory to indicate that air pollution is a human activity that is contributing to
climate change.
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Responsibility for addressing climate change

e Of the options presented, a majority thought that addressing climate change was the
responsibility of everyone equally (59%), with Government (26%) being the second group

most likely to be chosen as having main responsibility.
Figure 9: Responsibility for addressing climate change
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Q8: Who do you consider has the main responsibility for addressing climate change? Is it.. (READ CODE ONE ONLY)
or is it someone else?
Base: All respondents who agree the world’s climate is changing (n=1464)

e Indigenous respondents had the same views about who is responsible for addressing
climate change.

e Victorians (33%) were more likely to say Government has the main responsibility than those
living in Queensland (16%). Queenslanders (69%) were more likely to say everyone
equally compared to those in Victoria (51%) and South Australia (59%).

